Special City Council Meeting

7:00 PM, MONDAY, AUGUST 24, 2015
Conference Room

Farmington City Hall

23600 Liberty St

F,\R \MN(JTON Farmington, MI 48335

SPECIAL MEETING AGENDA

1. CALL TO ORDER
Roll Call
2. APPROVAL AGENDA
3. PUBLIC COMMENT
4. UNFINISHED BUSINESS

A. Second Reading and Approval of Ordinance #C-778-2015, Grand
River Corridor Improvement Overlay District

B. Consideration to Accept Bids for 2015 Power Road Bridge Scour
and Streambank Stabilization

C. Amended Resolution Regarding Additional Service Credits
5. NEW BUSINESS
A. Approval of Cable Franchise Agreement

B. Consideration to Approve Estimate for Council Chamber Podium
and Door Veneers

C. Review of Buxton Company Proposal

D. Review of Draft Downtown Area Plan
6. OTHER BUSINESS

1. Economic & Community Development Projects Status Update
7. COUNCIL COMMENT
8. ADJOURNMENT

Motion To Adjourn
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Farmlngton Clty CounC|| Council Meeting Date: Reference
August 24, 2015 Number
Staff Report (ID # 1982)

Submitted by: Lisa McGill,

Description: Second Reading and Approval of Ordinance #C-778-2015, Grand River Corridor
Improvement Overlay District

Requested Action:
Approval of Ordinance C-778-2015 creating the Grand River Corridor Overlay District and applicable
regulations

Background:
This ordinance implements new regulations for development within the Grand River Corridor (which
generally coincides with the newly-established Corridor Improvement Authority, or CIA) within the City.

The ordinance was considered by the Planning Commission at a public hearing on September 22, 2014,
and was introduced initially before the City Council on October 6, 2014. Council members had comments
and questions about the ordinance, and it was referred administratively to the City Attorney's office as
well. The ordinance was re-introduced with a first reading by City Council at the August 3, 2015 meeting.

This revised version of the ordinance acknowledges that the underlying uses within the existing zoning
district remain permitted, and that existing buildings and uses can remain, and minor expansions can be
made under existing standards. It requires new buildings and development and major expansions to
comply with requirements of the overlay district as to locations, setback, etc-except to the extent the
Planning Commission finds that they cannot reasonably do so, in which case the Planning Commission can
vary those requirements. It then makes the additional "basket" of uses that are contemplated as allowed
over and above the uses allotted the underlying district to be permitted via the PUD/development
agreement process.

Agenda Review

Review:
Lisa McGill Pending
City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/20/2015 4:01 PM by Lisa McGill Page 1
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REINTRODUCTION/FIRST READING
7.29.15

STATE OF MICHIGAN

COUNTY OF OAKLAND

CITY OF FARMINGTON

ORDINANCE NO. C- -2015
AN ORDINANCE TO AMEND CHAPTER 35, “ZONING,”
OF THE CITY OF FARMINGTON CITY CODE, TO ADD A
NEW ARTICLE 11, "GRAND RIVER CORRIDOR
OVERLAY DISTRICT,"” TO ESTABLISH REGULATIONS
APPLICABLE WITHIN SUCH DISTRICT.
THE CITY OF FARMINGTON ORDAINS:

Section 1 of Ordinance

Chapter 35, Zoning, of the Farmington City Code, is hereby amended to add a new Article 11,
which will read in its entirety asfollows:

ARTICLE 11. GRC GRAND RIVER CORRIDOR OVERLAY
DISTRICT

35-138 AUTHORITY

Pursuant to authority granted in Section 125.3503 of the Michigan Zoning Enabling Act, this
Overlay Disgtrict is written to permit flexibility in the regulation of development of land located
within the boundary established in the Grand River Corridor Vision Plan, which is herein
referenced in its entirety.

35-139  INTENT

This Overlay District is intended to implement the Grand River Corridor Vision Plan, which is
adopted as part of the City Master Plan, hereinafter referred to as the “Corridor Plan”. The
Corridor Plan articulates the following design principles and site development elements that
support the Vision for the corridor and gives examples of how sites along the corridor could
redevelop. The regulations contained in this Overlay District enumerate the principles of the
Corridor Plan inasmuch as possible; however, reference to the published Corridor Plan is highly
recommended. The purpose of this Overlay District is to promote high-quality development that
will provide the following:

4.A.a
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H.

35-140

A.

High-quality architecture and urban design elements/treatments that create a signature
environment along the corridor.

A safe and enjoyable environment for walking and biking, public transit, and automobiles
for people of al ages and abilities with minimal conflicts among users.

Economic success of the corridor, enhanced by a supporting balance of retail, office,
ingtitutional, and housing in a vibrant and integrated development pattern.

A variety of housing options.

A respect for the river corridor and development that will enhance and complement the
environment.

New public spaces that encourage community gathering and outdoor activity.
Connections with surrounding areas that provide travel choices for people to move
throughout the corridor, adjoining neighborhoods, centers of commerce, and public
spaces.

Best management practices in environmentally responsible planning and construction.

APPLICABILITY

Application of Regulations. Within the District, al requirements of the City of
Farmington Zoning Ordinance with respect to the Underlying Zoning District shall apply,
except as modified by this Overlay District. .

I nterpretations and Modifications. This Overlay District is based in part on the Grand
River Corridor Vision Plan adopted by the City. To implement the Plan, flexibility on
the mixture of uses, site layout or other dimensional modifications as part of the site plan
review may be allowed, depending on the timing, location and nature of redevelopment.
Modifications are discussed in Section 35-144.

Compliance with Overlay Regulations as to Building Requirements and General
Development Requirements. It is acknowledged that implementation of the Corridor
Plan islikely to occur gradually. The intention of this Overlay District is that eventually,
the requirements of the Overlay District will be fully implemented as properties develop
or redevelop. Use and development of land developed within this District shall be
regulated as follows:

1. Existing Buildings and Uses. The following activity shall be allowed according
to the regulations of the Underlying District:

a Uses in existence on the date of this ordinance amendment.

b. Changes in use from one use to another use where the underlying zoning
district does not require additional parking or building requirements.

C. Maintenance of existing site and building conditions as of the date of this
ordinance amendment.

d. Additions of a size equal or less than 10% of the gross square footage of

the building as it exists at the time of adoption of this Ordinance.
e. Additions of a size greater than 10% but equal to or less than 25% of the
gross square footage of the building as of the date of adoption of this

4.A.a
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35-141

Ordinance, provided they meet the requirements for lot size and coverage,
setback, building height, transitions from abutting single-family residential
uses, as listed in Sections 35-142 and 35-143, unless modifications are
allowed in accordance with Section 35-144 35-144.

New Buildings and Development and Major Expansions/Additions. New
development projects and major expansions or additions (greater than 25% of
existing gross sguare footage at the time of adoption of this Ordinance) proposed
under this Overlay District shall meet all requirements of this District, except as
otherwise provided for in this Article.

ZONESAND PERMITTED USES

Zones. The GRC District shall be and is hereby divided into Zones as enumerated on the
Zone Map in subsection B below.

1.

Medium-Density Residential (MDR). This area is planned for medium density
residential at 10-20 u/a. Residentia development in this area should be supported
by public and green spaces within or adjacent to the development. Residential
developments should include sidewalks, street trees, and connections within and
outside of the development.

Residential Mixed Use (RMU). Thisareais planned for a mix of commercial and
medium density residential of 10-20 u/a. Uses may be vertically or horizontally
integrated. The overall mix of commercial to residential should have a residential
focus. Development in this area should be supported by public and green spaces
within or adjacent to the development.

Mixed Use (MU). Thisareais planned for amix of small to medium sized retail,
office, and residential uses both vertically and horizontally. Within pedestrian
areas, office uses should be encouraged on the second floor while retail uses
should be reserved for the first floor and have a strong street presence. These
areas should be carefully planned to complement the streetscape and help to
create and define the public realm. Development should be connected via a
pedestrian network.

Zone Map. The Grand River Overlay District boundary is hereby established as shown
on the zoning map on file in the office of the city clerk. The boundary for each Zone
described above is hereby established as shown on the District Zoning Map below:

INSERT ZONE MAP

4.A.a
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4.A.a

C. Permitted Uses. Permitted uses within the Zones noted on the Zone Map, shall include
the following:

1 Any of the uses permitted as allowed in the underlying zoning districts, as listed
in their respective Articles of the zoning ordinance, may be permitted.

2. Uses dlowed by the Planning Commission pursuant to Section 35-30.
Determination of Similar Use.

3. Other uses as permitted in the table below, certain of which may require the use of
the Planned Unit Development process in Article 10 of this Zoning Ordinance as
set forth in Section 35-144(C) below:

Table 35-142
Permitted Uses
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4.A.a

Adult and Child Care Facilities PUD PUD P
Hotel
Hotel/Motel - PUD P

Bed and Breakfast

- PUD

Lodging facilities as an accessory to a principal use - -

35-142 BUILDING REQUIREMENTS

A. Streetscaping. The following shall be installed along al property lines that abut Grand
River Avenue, as part of a comprehensive road and streetscape network:

Table 35-142 A
Required Streetscaping

1. Curb Lawn

2. Buffers
and Screening

3. Sidewalks

4. Street
Trees

5. Street
Lights

B. Building Requirements. Sites and buildings shall be designed according to Table 35-

A ten foot landscaped buffer strip shall be provided between the parking area and
all public rights of way.

The owner shall maintain the portion of the street between the lot line and back-of-
curb and, if applicable, the portion of the alley between the lot line and the edge of
pavement. This typically includes snow and debris removal as well as general
upkeep.

See Sections 35-184.C. and Section 35-171.C.

Sidewalks along Grand River Avenue shall be a minimum width of five (5) feet, or as
specified in the City’s Comprehensive Plan.

Sidewalks along side streets shall be provided according to Section 35-45.

Wider sidewalks are encouraged, and when provided, the required setback or build-
to line may be adjusted accordingly.

One (1) canopy tree shall be provided along Grand River Avenue, with a typical
spacing of twenty-five (25) feet on center. Placement of street trees shall generally
be staggered with the street lights.

Street lights are required with any new development or redevelopment and must
be of the type identified by the City. Placement of street lights shall generally be
staggered with the street trees.

143:
Table 35-143
Building Requirements
MDR RMU MU
1. Lot Size and Coverage
a. Minimum Lot Size 8,500 sq. ft. There are no minimum or maximum lot sizes
b. Minimum Lot Width 70 ft. There are no minimum lot widths

c. Maximum Building
Coverage

There are no maximum coverage requirements,

35% . .
provided stormwater requirements are met

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement
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4.A.a

Table 35-143
Building Requirements
MDR RMU MU
2. Minimum Setbacks
0 ft.
a. Front Yard Setback 30 ft. Upper floors may project into right-of-way pursuant
to Section 35-144
b. Side Yard Setback 15 ft. 5 ft. | 0 ft.
c. Rear Yard Setback 30 ft. As needed to achieve proper Transition (see below)
3. Building Height
) ) 42 ft. (3 stories) | 54 ft. (4 stories)
a. Maximum 42 ft. (3 stories)

Additional height per Section 35-144

4. Transitions from Abutting Single-Family Residential Uses
Buildings taller than 42 ft. shall include step backs
Subject to Section 35- back a distance equal to its height for each floor

171.C. 6’ screening wall required along the property line.
Also subject to Section 35-49

a. Building Step Backs

b. Screen Wall

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement
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4.A.a

MDR

RMU MU

5. Parking Circulation and Driveways (see also Section 35-142

a. Parking Location

Subject to Article 14 of
Ordinance 34

Side or rear yard preferred. One single row of
parking may be allowed in the front yard, provided
there are no other reasonable alternatives that are

more consistent with the Corridor Plan

b. Parking Lot Design

c. Driveway/Access
Location

Subject to Article 14 of Ordinance 34. Parking Structures that front Grand River
Avenue shall include storefront liner buildings on the ground floor along the
frontage that are at least 30 ft. in depth

A 36 in. high knee wall shall be installed along
frontages where parking lots occupy any portion of
the front yard

Subject to Article 14 of
Ordinance 34

Where a public alley or shared access is possible,
driveway access to Grand River Avenue may only be
granted upon demonstration that such is needed to

provide reasonable access to the site

6. Windows and Doors

a. Upper Floor Windows

b. Entrances

At least one functioning door shall be provided for
every street-facing storefront

Connection to public
sidewalk must be
provided pursuant to
Section 35-45

Second door for multi-
family may face side or
rear yard

7. Building and Roof Design

a. Flat Roof Design

A minimum 42 inch tall parapet shall be installed to
conceal rooftop mechanical equipment visible from
the street level

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement
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35-143

A. Street Classification

1.

B. Building Elements

1.

4.A.a

GENERAL DEVELOPMENT REQUIREMENTS

A site's primary, secondary (side) and service street frontages shall be designated
by the City Planner or hisher designee. In making a determination the City
Planner shall consider the following standards:

a When a site abuts only one street, that street is the primary street frontage.
b. In all cases, any frontage on Grand River Avenue shall be considered
primary street frontage.

On corner sites, one street is a primary street frontage and the other street or
streets may be designated a primary street or a secondary street frontage. In
determining the required primary street frontage, the City shall consider the
following conditions:

The street with the highest street classification;

The existing and planned context of the built environment;
The street abutting the longest face of the block; and

The street parallel to an alley within the block.

cooTw

When a site runs from one street to another and has a double frontage, one street
may be designated a service street frontage provided the following standards are
met:

a The applicant controls the land along an entire block face;

b. A site with a service street must have at least two street frontages and one
street frontage must be a primary street; and

C. Only one service street frontage may be designated abutting any block.

When a site abuts four or more streets, two service street frontages may be
designated provided that two or more primary street frontages are also designated.

Corner Buildings. Buildings located at a street corner shall have appropriate
architectural features and details that accentuate its prominent corner location
through additional building height and /or adding a building peak or tower
element at the corner. Other creative techniques may be used, subject to the
acceptance of the Planning Commission. Special architectural corner features may
be permitted to exceed the maximum building height by up to ten (10) feet if
deemed appropriate by the Planning Commission.

Canopies and Awnings shall comply with Section 35-40.

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement
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Balconies and Overhangs. Balconies and overhangs may be added to fagades
with the following conditions:

a Balconies and overhangs shall not extend more than six feet from the
building face.
b. Materials shall be compatible with the building and be integrally designed.

Outdoor Dining Areas may be allowed pursuant to Section 35-102, Special
Provision (b).

Exterior lighting.
a Exterior lighting shall comply with Section 35-48. The Planning

Commission may grant the same modifications in this District that are
allowed in the CBD.

4.A.a

b. [llumination. Lighting shall provide illumination levels according to the
following:
Table 35-143
Exterior Lighting Level Requirements
Minimum Maximum Max!mum at
Use Residential
Level Level \
property Lines
Residential or institutional uses 0.2 fc 5 fc 1.0fc
Office, recreation, and entertainment 0.6 fc 5 £ 10 fe
uses
Commercial uses 0.9 fc 5 fc 1.0fc
Sidewalks and Walkways 0.6 fc 5fc 1.0fc
Parking lots, bicycle parking areas 3fc 10 fc 1.0fc

Note: fc = footcandles

Activity within the Right-of-Way. Upon approval by al applicable road agencies,
the City may allow upper floors of buildings to project over or one row of front
yard parking to encroach into the public right-of-way in consideration of the
following:

a The projection/encroachment is necessary to accommodate reasonable
redevelopment of the site due to other constraints such as size, shape,
depth or presence of natural features.

b. The projection/encroachment will allow the development to better achieve
the purpose of this district and the vison stated in the Grand River
Corridor Vision Plan.

C. The City has received all necessary insurance that indemnifies the City
within the area of projection/encroachment.

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement
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C. Parking. Off-street parking shall be subject to the provisions of Article 14, Off-street
parking requirements, with the following provisions:

1.

The number of spaces shall be as required in Article 14, Off-Street Parking and
Loading Standards and Access Design. Notwithstanding the flexibility allowed in
Article 14, the amount of parking may be reduced based on a determination that
adequate parking for peak periods is provided for the mixture of proposed and
future uses. In making its determination, the Planning Commission shall consider
the expected amount of bicycle or transit travel to the site, the nature of the
proposed land use, different peak hour parking demands, shared parking
agreements, on-site parking management, employee transit incentives, provision
of transit or bike amenities, bicycle parking, or other means that will otherwise
reduce vehicular trips to the site that would otherwise be expected. The Planning
Commission may require a Parking Study, prepared by a qualified professional,
from the applicant to assist with making a determination.

The City may alow one single row of parking in the front yard in consideration of
the following:

a Such parking is necessary to accommodate reasonable redevelopment of
the site due to other constraints such as size, shape, depth or presence of
natural features.

b. The additiona parking is necessary to accommodate reasonable
redevelopment of the site.
C. The parking will allow for development that is generally more consistent

with the purpose of this district and the vision stated in the Grand River
Corridor Vision Plan than the development that would otherwise result.

All developments shall provide one (1) bike rack for each twenty (20) vehicular
spaces.

D. Rouge River Frontage. For properties with frontage along the Grand River, all buildings
and structures shall be setback at least 25 feet from the river's edge, with additional
setback as determined by the City Engineer on the basis of soil conditions and other such
factors affecting the suitability of the land for placement of a structure. In addition, the
Planning Commission may adjust (reduce or increase) the required front and rear yard
setbacks in consideration of the following factors:

1. Impact on views aong the river including from across the river. The
Planning Commission may require a tree preservation zone or additional
plantings to help stabilize the riverbank, screen views and conserve

habitat.

2. Consistency with the setbacks of existing development on either side and
across the street

g The Planning Commission may alow parking in the front or rear yard, or

both, where it would best meet objectives for a consistent design along the

10
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street and the riverfront. In such cases, additional screening or design
features may be required to screen views.

35-144 ADMINISTRATION

A.

Corridor Improvement Authority Review. Applications shall be sent to the Grand River
Corridor Improvement Authority for its review and recommendation.

Deviations from Building Requirements (Section 35-142) and General Development
Requirements (Section 35-143). It isrecognized that certain existing site conditions may
prohibit full compliance with this Overlay District. The Planning Commission may
modify the standards for this Overlay District as applicable to new development projects
and expansions or additions after considering the criteria below:

1

2.

The proposed development is consistent with the Corridor Plan, as amended.

The proposed development is consistent with the Purpose and Development
Principleslisted in Section 35-139

The proposed modification will not prevent or complicate logical extensions of
streets, parking, greenspace, or development of adjacent properties consistent with
the Corridor Plan.

Such modification is the minimum necessary to allow reasonable development
that is consistent with the purpose of the Corridor Plan.

The proposed development will not impair public safety and is not simply for
convenience of the development.

Planned Unit Development (PUD) for New Development Projects and Expansions or
Additions.

To promote redevelopment and stimulate reinvestment along the corridor, the
additional uses listed in Table 35-142 above are permitted, subject to the
requirements of this Section 35-144.

As to any new development projects and expansions or additions, the Planning
Commission may grant additional flexibility or development options where one or
more of the Recognized Benefits, listed below, are provided. Elements listed in
Table 35-144 on the left are those items the City wishes to encourage. Items
listed along the top show the types of regulatory flexibility or financia incentives
that may be granted in return. One incentive must be provided in order to be
considered for one incentive. More than one incentive may be granted when more
than one Recognized Benefit is provided. In addition to other incentives that may
be authorized by the City Council, the following incentives shall be considered:

11
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4.A.a

a) Lot Coverage or Setback Flexibility. Flexibility may be
granted of the minimum lot coverage, building frontage, or
setbacks (rear or side only) provided the resulting layout will
not negatively impact nearby residences or the vision for the
corridor as enumerated in the Grand River Corridor Vision
Plan.

b) Additional Building Height. The maximum building
height may be increased by a maximum of two additiona
stories, provided all other provisions of this Article and proper
transitions are provided as required in Section O.

¢) Reduced Parking. The City may alow development with
fewer parking spaces than is required upon proof that such
reduction will not create negative impacts upon adjacent
businesses or local residentia streets.

d) Stormwater/Utility Improvements. Where endorsed by
the City’s Public Works Department, reduced user and benefit
fees may be granted.

€) TIF Funding. Eligibility for Tax Increment Financing,
where the subject site falls within an established TIF district.

Table 35-144
Incentives

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement

Incentives 2> 5. Stormwater/
3. Additional 4, Reduced Utility
1. Lot Coverage 2. Setback Relief Bldg. Height Parking Improvements 6. TIF Funding
Recognized Benefit
1. Public Open X
X X X
Space
LID X X X X
Mixed-Use X X
Higher <
Quality Architecture
5. LEED/Green
. X X X X
Building
6. Enhanced X
X X
Buffer
7. Pedestrian X X X X
12
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Facilities

Parking

Integrated X

Recognized Benefits. Additiona building height or flexibility may be granted during the
project review when one or more of the following recognized benefits are provided:

1.

Open Space or Public Space. Inclusion of 5% of the total building areafor civic
or public spaces.

Low Impact Development (L1D) Applications. Use of alternative stormwater
management design that includes green roofs, natural retention systems, porous
pavement alternatives, or other energy or water conserving applications.

Mixed Use. Development that includes a mix of different but compatible use
types within the same building, and which are designed to accommodate
predominantly retail uses on the ground-floor with offices or residential use on
upper floors.

Higher Quality Architecture. Application of architectural design above what is
required.

LEED/Green Buildings. Significant use of sustainable building and site design
features such as. water use reduction, water efficient landscaping, innovative
wastewater technologies, low impact stormwater management, optimize energy
performance, on-site  renewable energy, passive solar  heating,
reuse/recycled/renewable materials, indoor air quality or other elements identified
as sustainable by established groups such as the US Green Building Council
(LEED) or ANSI National Green Building Standards.

Enhanced Buffer. Inclusion of design elements such as additional landscaping,
architectural amenities, or other improvements that are designed to benefit the
genera public.

Pedestrian Facilities. Provision of public plazas, additional wakways, wider
sidewalks or pedestrian-oriented features beyond those required.

Integrated Parking. Where structured parking is provided as part of the
development, the City may alow one additional story of building height.

Contributions in Lieu. The City recognizes that certain physical elements may be best
developed in a coordinated fashion rather than piecemea as development occurs.
Therefore, when requested by the applicant or where required by the City, payments in
lieu of those improvements may be made in accordance with the following.

1.

Contributionsin lieu may be accepted for the following improvements:

13
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a Streetscaping as listed in Section 35-142 A.
b. Parking as discussed in Section 35-143

2. In cases where the elements above cannot reasonably be developed on a parcel, or
for those where coordinated installation (parking and access, for example) is
needed for logical development, the City may allow developers to defer
construction in one of the following ways:

a Payment into a dedicated fund, of an amount equal to the cost to install all
deferred improvements on the subject site. Improvement costs must also
consider off-site improvements and utilities needed to serve the site. The
developer shall submit to the City an estimate of costs to construct these
items for verification by the City’s engineer.

b. The City may facilitate, through a special assessment district or other
means, construction of streetscaping as development progresses.
Developments who defer parking under this Article shall agree to
participate in a specia assessment district, and agree to pay back the costs
to serve their portion of the development. The assessment district may be
created to install or replace some or al of the items listed above, the costs
of which will be distributed amongst devel oped parcels consistent with the
standards listed.

F. PUD Process. New development projects and expansions or additions that are either
designated "PUD" in Table 35-142 or that utilize the additional flexibility or development
options in this Subsection shall comply with the requirements of Article 10, Planned Unit
Development, of this Zoning Ordinance.

Section 2 of Ordinance Sever ability

Should any section, subsection, paragraph, sentence, clause, or word of this ordinance be held
invalid for any reason, such decisions shall not affect the validity of the remaining portions of the
ordinance.

Section 3 of Ordinance Savings

This amendatory ordinance shall not affect violations of the zoning ordinance or any other
ordinance existing prior to the effective date of this ordinance and such violation shall be
governed and shall continue to be separately punishable to the full extent of the law under the
provisions of such ordinance at the time the violation was committed.

Section 4 of Ordinance Effective Date: Publication. Public hearing having been held
hereon pursuant to the provisions of Section 103 of Act 110 of the Public Acts of 2006, as
amended, the provisions of this Ordinance shall be published within twenty (20) days of its
adoption by publication of a brief notice in a newspaper circulated in the City of Farmington

14

4.A.a

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement

Packet Pg. 16




stating the date of enactment and effective date, a brief statement as to its regulatory effect and
that a complete copy of the Ordinance is available for public purchase, use and inspection at the
office of the City Clerk during the hours of 8:00 A.M. to 5:00 P.M., Loca Time. The provisions
of this Ordinance shall become effective seven (7) days after its publication.

Ayes:
Nayes:
Abstentions:
Absent:

STATE OF MICHIGAN )
) Ss.
COUNTY OF OAKLAND )

I, the undersigned, the qualified and acting City Clerk of the City of Farmington, Oakland
County, Michigan, do certify that the foregoing is a true and complete copy of the Ordinance
adopted by the City Council of the City of Farmington at a meeting held on the _ day of

, 2015, the original of which ison filein my office.

SUSAN K. HALBERSTADT, City Clerk
City of Farmington

Adopted:

Published:
Effective:

15

4.A.a

Attachment: GRC ordinance amendment rev 7.29.15 (1982 : Second Reading Ordinance #C-778-2015, Grand River Corridor Improvement
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4.B

Farmlngton Clty Council Council Meeting Date: Reference
August 24, 2015 Number
Staff Report (ID # 1978)

Submitted by: Chuck Eudy,

Description: Consideration to Accept Bids for 2015 Power Road Bridge Scour and Streambank
Stabilization

Requested Action:
Motion to accept bids, and award bid to Anglin Civil, LLC in the amount of $217,033.75 for the 2015
Power Road Bridge Scour and Streambank Stabilization.

Background:

In conjunction with the city’s consulting engineers Orchard Hiltz & McCliment (OHM), bids were
solicited for the Power Road Bridge Scour and Streambank Stabilization.

Every two years MDOT requires all bridges to be inspected. Several years ago bridge inspectors
identified scouring of the soil near the foundation of the Power Road Bridge. In 2011 further
downstream a crews discovered a section of the Brookdale interceptor is exposed to the River.

The bids were opened on Monday, August 10, 2015. A total of three (3) bids were received which
are listed below. OHM has reviewed the bid tabulations along with contractor work history and
references. A recommendation to award will be presented at the August 24, 2015 meeting. If
approved, work would begin the fall of 2015.

Anglin Civil, LLC : $217,033.75

Erie Construction, LLC $356,869.91

V.l.L. Construction, Inc. $380,300.00
Agenda Review

Review:

Chuck Eudy Pending

City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/19/2015 2:33 PM by Lisa McGill Page 1
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OHM

AITEC RS ERGIMEERS, FLANMERS

August 14, 2015

Chuck Eudy, Public Works Superintendent
City of Farmington

23600 Liberty Street

Farmington, MI 48335

RE: 2015 Power Road Bridge Scour and Streambank Stabilization
Recommendation of Award
OHM Job No. 0111-14-0040

Dear Mr. Eudy:

Sealed bids for the 2015 Power Road Bridge Scour and Streambank Stabilization were received and publicly read
aloud at 2:00 pm on Monday, August 10, 2015 at the City of Farmington offices. The project is broken into two
parts. The Power Road Bridge Scour remediation is the first component, and the second is the stabilization of the
exposed sewer line and implementation of erosion protection in a reach of the Upper Rouge River. Nine (9)
prospective bidders obtained plans and specifications for the project. Proposals were received from three (3)
bidders. Bids with as-checked results ranged from $217,033.75 to $380,300.00. The engineer’s estimate for the
project was approximately $230,000.00.

We evaluated all three bidders, having familiarity with all three. In reviewing the bids, all information, including
bond surety, statement of qualifications, and subcontractors listing, was provided. The lowest bid was received
from Anglin Civil, LLC, located at 13000 Newburgh Rd., Livonia, MI 48150 in the amount of $217,033.75.

It is felt that Anglin Civil, LLC and their subcontractors are capable of performing the work based on past
experiences, referenced projects, and information provided with the statement of qualifications in the bid package.
Based on the submitted information, it is recommended that the City of Farmington 2015 Power Road
Bridge Scour and Streambank Stabilization contract be awarded to Anglin Civil, LLC of Livonia, MI in
the amount of $217,033.75 and a $20,000.00 contingency for a total construction budget of $237,033.75.

Should there be any questions, please contact this office at (734) 522-6711.

Sincerely,
OHM Advisors

Matthew D. Parks, P.E.

cc: David Murphy, City Manager
Jon Kramer, P.E., OHM Advisors

File:\\ohm\dfs\Corporate\Projects\0101_0125\0111140040 Bridge Scour and Streambank\ MUNI\Bid Award\Recommendation of Award 8-13-
15.docx

OHM Advisors

F T4 557 B4 CIHM .

Attachment: Recommendation of Award_8-14-15 (1978 : 2015 Power Road Bridge Scour and Streambank)
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Tabulation for Bids Received on 8/10/15

Power Road Bridge Scour and Streambank Stabilization

City of Farmington, Oakland County, State of Michigan

OHM Job No.: 0111-14-0040

Anglin Civil, LLC
13000 Newburgh Rd.
Livonia, MI 48150

Phone: 248-397-4200

Erie Construction LLC
22051 Commerce Dr.
Woodhaven, M| 48183

Phone: 734-676-8689

V.I.L. Construction, Inc.

6670 Sims Dr.

Sterling Hts., Ml 48313

Phone: 586-979-6020

Item Estimated Unit Unit Unit
No. Description Quantity Price Amount Price Amount Price Amount
Division |: Power Rd Bridge Scour
1)  Mobilization, Div | 1LS $8,050.00 $8,050.00 $30,000.00 $30,000.00 $5,000.00 $5,000.00
2)  Minor Traffic Devices, Div | 1LS $2,875.00 $2,875.00 $1,584.84 $1,584.84 $10,000.00 $10,000.00
3) Traffic Maintenance and Control, Div | 1LS $2,875.00 $2,875.00 $1,405.00 $1,405.00 $90,000.00 $90,000.00
4)  Audio Video Route Survey, Div. | 1LS $1,150.00 $1,150.00 $1,088.88 $1,088.88 $1,000.00 $1,000.00
5)  Backfill, Structure, CIP 8 Cyd $345.00 $2,760.00 $288.03 $2,304.24 $400.00 $3,200.00
6) Erosion Control, Turbidity Curtain, Deep 35 Ft $28.75 $1,006.25 $64.52 $2,258.20 $20.00 $700.00
7) Geotextile, Separator 45 Syd $11.50 $517.50 $10.73 $482.85 $10.00 $450.00
8) Concrete Pavt - Non-Reinforced, 6 inch (Driveway) 30 Syd $115.00 $3,450.00 $133.48 $4,004.40 $55.00 $1,650.00
9) Articulating Concrete Block 40 Syd $747.50 $29,900.00 $311.73 $12,469.20 $1,000.00 $40,000.00
10) Maintain Stream Flow, Div | 1 Ea $17,250.00 $17,250.00 $44,851.82 $44,851.82 $20,000.00 $20,000.00
TOTAL DIVISION I: $69,833.75 $100,449.43 $172,000.00 .
Division II: Streambank Stabilization
11) Mobilization, Div Il 1LS $8,050.00 $8,050.00 $30,000.00 $30,000.00 $7,500.00 $7,500.00
12)  Audio Video Route Survey, Div. Il 1LS $1,150.00 $1,150.00 $1,594.68 $1,594.68 $1,250.00 $1,250.00
13) Tree, Rem, 19 inch to 36 inch 5 Ea $1,725.00 $8,625.00 $1,194.25 $5,971.25 $2,500.00 $12,500.00
14) Tree, Rem, 6 inch to 18 inch 9 Ea $920.00 $8,280.00 $351.25 $3,161.25 $1,500.00 $13,500.00
15) Station Grading 6 Sta $4,600.00 $27,600.00 $10,840.00 $65,040.00 $6,000.00 $36,000.00
16) Subgrade Undercut, Type Il (Modified) 30 Cyd $46.00 $1,380.00 $60.00 $1,800.00 $50.00 $1,500.00
17)  Subgrade Undercut, Type Il (Special) 30 Cyd $57.50 $1,725.00 $55.00 $1,650.00 $50.00 $1,500.00
18) Erosion Control, Silt Fence 700 Ft $4.60 $3,220.00 $4.22 $2,954.00 $3.00 $2,100.00
19) Aggregate Surface Course, 21AA, 6 inch 850 Syd $19.55 $16,617.50 $30.26 $25,721.00 $10.00 $8,500.00
20) Nonwoven Geotextile Fabric 850 Syd $3.45 $2,932.50 $4.54 $3,859.00 $4.00 $3,400.00
21) Maintenance Aggregate, 21AA 40 Ton $51.75 $2,070.00 $20.00 $800.00 $45.00 $1,800.00
22) Detail A - Stone Riprap Toe Protection 65 Syd $172.50 $11,212.50 $899.50 $58,467.50 $200.00 $13,000.00
23) Detail B - Bank Stabilization with Live Stakes 75 Syd $172.50 $12,937.50 $265.32 $19,899.00 $250.00 $18,750.00
24) Vane Arm 3 Ea $5,750.00 $17,250.00 $6,094.60 $18,283.80 $5,000.00 $15,000.00
25) Maintain Stream Flow, Div Il 1 Ea $17,250.00 $17,250.00 $7,025.00 $7,025.00 $60,000.00 $60,000.00
26)  Turf Establishment 6 Sta $1,150.00 $6,900.00 $1,699.00 $10,194.00 $2,000.00 $12,000.00
TOTAL DIVISION II: $147,200.00 $256,420.48 $208,300.00
TOTAL BID AMOUNT: $217,033.75 * $356,869.91 $380,300.00 ?

CORRECTIONS

Bidder's summation error was corrected.
Bidder's total was adjusted to reflect correction.

H:\Municipal\_Group Operations\Bid Tabs\Farmington\[bidtab 0111-14-0040.xIs]Sheet1

Prepared by OHM Advisors

Page 1 of 1

4.B.b

Attachment: Copy of bidtab 0111-14-0040 (1978 : 2015 Power Road Bridge Scour and Streambank)
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Farmington City Council Council Meeting Date: Reference
Staff Report August 24, 2015 Number

Submitted by: Chris Weber,

Description: Amended Resolution Regarding Additional Service Credits

Requested Action:
Motion to adopt the attached resolution amending the resolution regarding additional
service credits for eligible clerical/administrative personnel.

Background:

On August 3™, Council approved a resolution authorizing the continuation of the
Administrative Reorganization Plan. The time period listed in the resolution was September
1, 2015 through November 1, 2015. In order to provide the proper lead time for the
implementation, City Administration is requesting that the time period be amended to
October 15, 2015 through December 15, 2015.

Agenda Review

Review:
Chris Weber Pending
City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/20/2015 12:35 PM by Susan Halberstadt Page 1
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RESOLUTION NO. (1D # 1980)

Updated: 8/20/2015 12:35 PM by Susan Halberstadt Page 1
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STATE OF MICHIGAN
CITY OF FARMINGTON

AMENDED RESOLUTION REGARDING ADDITIONAL SERVICE CREDITS FOR ELIGIBLE
CLERICAL/ADMINISTRATIVE PERSONNEL

At a meeting of the City Council of the City of Farmington, Oakland County, Michigan,

held on the day of , 2015, at the City Hall, 23600 Liberty Street, Farmington,
Michigan 48335.
The following resolution was offered by Councilmember and supported

by Councilmember

WHEREAS, at a Council meeting on November 17, 2014, City Council adopted a Resolution
approving an Administrative Reorganization Plan; and

WHEREAS, as part of the Reorganization Plan the City authorized the extension of additional
service credits for eligible clerical/administrative personnel, which provided an
incentive allowing all administrative employees then eligible to retire to receive
two years of additional credited services if they were to retire between January
1, 2015 and April 30, 2015; and

WHEREAS, the rationale for considering the incentive was to reduce the number of full-time
positions and replace most of those positions with part-time employees, reducing
costs without a loss in service levels; and

WHEREAS, certain of the eligible employees took advantage of the opportunity; and

WHEREAS, the City has determined to provide the incentive again, between the dates of
September1October 15, 2015 and Nevember+tDecember 15, 2015.

NOW, THEREFORE, BE IT RESOLVED by the Farmington City Council as follows:

1. The Farmington City Council hereby authorizes the extension of additional service credits
for eligible clerical/administrative employees for additional two years credited service if they
retire between September1October 15, 2015 and Nevember+tDecember 15, 2015;

2. The City Manager is authorized to execute the necessary retirement agreements as
prepared by the City Attorney; and

3. The City Manager is authorized to make any necessary transfers of
clerical/administrative personnel to improve operational efficiency in the event of a retirement
under this incentive.

AYES:
NAYS:
ABSTENTIONS:

4.C.a

Attachment: Amended Resolution for 2 year credit retirement incentive (1980 : Amended Resolution Regarding Additional Service Credits)
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STATE OF MICHIGAN )
)ss
COUNTY OF OAKLAND )

I, SUE HALBERSTADT, the duly-qualified Clerk of the City of Farmington, Oakland
County, Michigan, do hereby certify that the foregoing is a true and complete copy of a
Resolution adopted by the City Council of the City of Farmington at a duly-called meeting held
on day of , 2015, the original of which is on file in my office.

IN WITNESS WHEREOF, I have hereunto affixed by official signature this day of
, 2015.

SUE HALBERSTADT
Clerk, City of Farmington

Attachment: Amended Resolution for 2 year credit retirement incentive (1980 : Amended Resolution Regarding Additional Service Credits)
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Farmington City Council Council Meeting Date: Reference
Staff Report August 24, 2015 Number

Submitted by: David Murphy, City Manager

Description: Approval of Cable Franchise Agreement

Requested Action:
Approval of Uniform Video Service Local Franchise Agreement with Bright House Networks,
LLC

Background:

The City’s 2000 Cable Television Franchise Agreement with Time Warner Entertainment
Advance/Newhouse Partnership, now held by and under which Bright House Networks, LLC
("Bright House"), has been providing cable service, expires in December, 2015. A significant
feature of Public Act 480 of 2006, the Uniform Video Service Local Franchise Act, which took
effect January 1, 2007, is that a franchising entity, such as the City, is not provided with the
authority to deny or negotiate the provisions of a proposed franchise. Rather, the only options
recognized are to provide a notice of incompleteness within 15 business days, and to approve
within 30 days, of receiving a proposal. Failure to do either of those things results in the
proposed franchise being considered complete and automatically approved.

Council approval by adoption of the Resolution being provided is recommended for purposes of
establishing the franchise fee at 5% of gross revenues and preserving the City’s rights to
challenge or rely on another franchising entity’s successful challenge of the Act or uniform

franchise.
Agenda Review
Review:
David M. Murphy Pending
City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/20/2015 12:20 PM by David M. Murphy Page 1
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5.A

RESOLUTION NO. (ID #1981)
CITY OF FARMINGTON

OAKLAND COUNTY, MICHIGAN

RESOLUTION GRANTING APPROVAL OF UNIFORM VIDEO SERVICE LOCAL
FRANCHISE AGREEMENT WITH BRIGHT HOUSE NETWORKS, LLC

At a meeting of the City Council of the City of Farmington, Oakland County, Michigan,

held on the day of , 2015, at the City Hall, 23600 Liberty Street, Farmington,
Michigan 48335.
The following resolution was offered by and

supported by

WHEREAS, in 2000, the City entered into a Cable Television Franchise Agreement with
Time Warner Entertainment Advance/Newhouse Partnership for a 15 year term that will expire
in December, 2015; and

WHEREAS, the interest of Time Warner Entertainment Advance/Newhouse Partnership
in the 2000 Cable Television Franchise Agreement is now held by Bright House Networks, LLC,
doing business as Bright House Networks and referred to in this Resolution as “Bright House”;
and

WHEREAS, Public Act 480 of 2006, the Uniform Video Service Local Franchise Act (the
“Act”) became law in the State of Michigan on January 1, 2007; and

WHEREAS, Section 3 of the Act requires a Video Service Provider to enter into a
Uniform Video Service Local Franchise Agreement (“Franchise”) with a Franchising Entity prior
to offering video services within the boundaries of that Franchising Entity; and

WHEREAS, on August 11, 2015, a proposed Franchise was filed with the Clerk for the
City of Farmington (“City”) by Bright House; and

WHEREAS, Section (3)2 of the Act requires the City to notify Bright House as to the
completeness of the Franchise within fifteen (15) days after the Franchise was filed, with the
last date for that notice being August 26, 2015; and

WHEREAS, Section 3(3) of the Act requires the City to approve the Franchise if found
to be complete within 30 calendar days from the date it was filed with the City Clerk, with the
last date for that approval being September 10, 2015; and

WHEREAS, based on the date of filing of the Franchilse with the City, and the limited
time frame within which the City has to respond, August 24, 2015, is the last scheduled
meeting date at which approval of the Franchise could be considered by the City Council; and

WHEREAS, the Council has determined that the Franchise is complete and meets the
technical requirements of the Act, and therefore undertakes to adopt this Resolution approving
the Franchise, as required by the Act.

Updated: 8/20/2015 12:20 PM by David M. Murphy Page 1
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Resolution (ID # 1981) Meeting of August 24, 2015

NOW THEREFORE, IT IS HEREBY RESOLVED by the Farmington City Council that
the City finds that the Franchise is complete and meets the technical requirements of the Act,
and solely for that reason, the City hereby approves and authorizes and directs the Mayor to
sign the Franchise with Bright House, with the annual video service provider fee in Section
VI.A.ii, to be five percent (5%) of gross revenue, and this approval to be effective as of
September 1, 2015.

IT IS FURTHER RESOLVED that on page 11 of the Franchise the following language
shall be inserted below the “Date completed and approved;” line:

Determination of Completeness and Approval effective September 1, 2015,
and authority for this Franchise Agreement to be signed, was by adoption of a
Resolution by the City Council at a meeting on August 24, 2015.

IT IS FURTHER RESOLVED that such approval by the City is given only because it is
required by the Act, and is not an indication of the City’s agreement with or assent to any
provisions of the Act or the Franchise.

IT IS FURTHER RESOLVED that by approving the Franchise, the City shall not be
found to have waived its rights to challenge any provisions of the Act and/or any related
provisions of the Franchise on the basis that such provisions are invalid and unenforceable as
violations of law, including on the grounds that a particular action is an unconstitutional
impairment of contractual rights, and further reserves any and all rights stemming from any
successful challenge to such provisions undertaken by any other local franchising entity.

IT IS FURTHER RESOLVED that the City Clerk shall provide a copy of this Resolution
to Bright House on August 25, 2015, by one of the methods for Notice in Section XV of the
Franchise.

STATE OF MICHIGAN
COUNTY OF OAKLAND

I, SUE HALBERSTADT, the duly-qualified Clerk of the City of Farmington, Oakland
County, Michigan, do hereby certify that the foregoing is a true and complete copy of a
Resolution adopted by the City Council of the City of Farmington at a duly-called meeting held
on the 24th day of August, 2015, the original of which is on file in my office.

IN WITNESS WHEREOF, I have hereunto affixed by official signature this day of
, 2015.

SUE HALBERSTADT
Clerk, City of Farmington

Updated: 8/20/2015 12:20 PM by David M. Murphy Page 2
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JIRISI]

JOHNSON ROSAT] SCHULTZ JOPPICH PC

27555 Executrve Drive Suite 250 -~ Fammington Hills, Michigan 48331
Phone: 248 480 2100 | Fax: 248489, 1726

Gary L, Doye
pdovre e | law, com

v, s s com

August 20, 2015

City Council

City of Farmington
23600 Liberty Street
Farmington, MI 48335

RE:  Approval of Uniform Video Service Local Franchise Agreement with
Bright House Networis, LLC

Dear Council Members:

The City's 2000 Cable Television Franchise Agreement with Time Wamer Entertainment
Advance/Newhouse Partnership, now held by and under which Bright House Networks, LLC
("Bright House™), has been providing cable service, expires in December, 2015. LUnder that
Agreement, the franchise fee was 5% of gross revenues, with PEG (public, education,
government) support by provision of varlous services and a 1% of gross revenue PEG fee.

Public Act 480 of 2006, the Uniform Video Service Local Franchise Act ("Act™), which took effect
January 1, 2007, drastically changed cable television franchising in the State of Michigan by: (i)
mandating the only acceptable terms and conditions for cable/video service franchises, (i)
having the MPSC establish a standardized uniform franchise form, (iii) rendering unreasonabie
and unenforceable any provisions of an existing franchise inconsistent with the Act and MPSC
approved franchise form, and (iv) placing limits on fees, with the traditional franchise fee (now
called an annual video service provider fee) capped at 5% of gross revenue, and so-called PEG
fees (public, education, government) capped at 2% of gross revenues. A third fee provision of
the Act is a requirement that fees charged by franchising entities be uniform with respect to all
cablefvideo service providers.

A significant feature of the Act is that a franchising entity, such as the Clty, Is not provided with
the authority to deny or negotiate the provisions of a proposed franchise, Rather, the only
options recognized are to provide a notice of incompleteness within 15 business days, and to
approve within 30 days, of receiving a proposal. Failure to do either of thosa things results in
the proposed franchise being considered complete and automatically approved.

In litigation between Comcast and the City of Detroit regarding the Act and its approval

provisions, the Federal District Court ruled that municipalities did have the right to reject and
request modifications of a proposed franchise. However, back in the fall of 2014 while an

FabMIinmnGTdodN HIl1LLS | LANSIRG | MAESHALL

Packet Pg. 28




5.A.a

(quswaalby asiyoueld ajqe) Jo reaoiddy : T8ET) "S20Q 1UdWaalby asIiyouelH a|geDd :1uswyoeny

August 20, 2015
Pane 2

appeal of that ruling was pending, Comcast and Detroit settled the case. That setement
Included the Federal District court ruling being vacated, leaving municipalities with no published
court dedision to rely on in asserting rights not recognized in the Act.

Agalnst this background, on August 11, 2015, Bright House filed a proposed Uniform Video
Service Local Franchise Agreement with the Gty Cerk. Under the Act, August 26, 2015, 15 the
deadline for notifying Bright House if that proposed franchise |s complete, with September 10,
2015, being the last day allowed for the City Council to approve the franchise and avoid the
automatic approval under the Act. Allowing the automatic approval to oocur Is not the
recommended route. Council approval by adoption of the Resolution being provided &
recommended for purposes of establishing the franchise fee at 5% of gross revenues and
preserving the City's rights to challenge or rely on another franchising entity’s successful
challenge of tha Act or uniform franchise.

The preservation of rights clause in the Resolution Is believed to be substantively the same as a
Resolution adopted by Councll back In 2007 to approve a Uniform Video Service Local Franchise
Agresment with AT&T Michigan. The fees provided under that Agreement were a 5% of gross
revenue annual video service provider fee, and a PEG Fee beginning at 3% of gross revenus,
with a reduction to 2% upon expiration of the Bright House franchise that was in effect at that
time,

The Act provides that the term of a franchise is 10 years. For purposes of having that term
commence on the first day of a month (rather than the date of Council's approval), the
Resolution states that the approval is to be effective as of September 1, 2015. That should also
help facilitate calculation of and transition to the new PEG fee amounts, which for Bright Houss
will go from 1% to 29, and for ATET will go from 3% to 2%.

Sincerely yours,

JOHNSON, ROSATL, SCHULTZ & JOPPICH, P.C.

Gary L. Dovre

Enclosure

oc: Dave Murphy, City Manager
Sue Halberstadt, City Clerk
Thomas E. Schultz, E=g.
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CITY OF FARMINGTON

OAKLAND COUNTY, MICHIGAN

At a meeting of the Gty Coundl of the City of Farmington, Oakland County, Michigan,
heid on the day of 2015, at the City Hall, 23600 Liberty Street, Farmington,
Michigan 48335,

The following resoclution was offered by _ &nd
supported by

WHEREAS, in 2000, the Gty entered into a Cable Television Franchise Agreement with
Time Wamer Entertainment Advance/Newhouse Partnership for a 15 year term that will explre
in December, 2015; and

WHEREAS, the interest of Time Warner Entertainment Advance/Newhouse Partnership
in the 2000 Cable Tefevision Franchize Agreement is now held by Bright House Mebworks, LLC,
dolng business as Bright House Networks and referred to in this Resclution as "Bright House™:
and

WHEREAS, Fublic Act 480 of 2006, the Uniform Video Service Local Franchise Act (the
“Act”} became law in the State of Michigan on January 1, 2007; and

WHEREAS, Section 3 of the Act requires a Video Service Provider to enter inte a
Uniform Video Service Local Franchise Agresment (“Franchise™) with a Franchising Entity prior
to offering video sendces within the boundaries of that Franchising Entity; and

WHEREAS; on August 11, 2015, a propased Franchise was filed with the Clerk for the
Oty of Farmington ™City™) by Bright House; and

WHEREAS, Section {3)2 of the Act requires the City to notify Bright House as to the
completeness of the Franchise within fifteen (15) days after the Franchise was filed, with the
last date for that notice being August 26, 2015; and

WHEREAS, Section 3(3) of the Act requires the City to approve the Franchise if found
to be complete within 30 calendar days from the date it was filed with the City Cerk, with the
|ast date for that approval being September 10, 2015; and

WHEREAS, based on the date of filing of the Franchilse with the City, and the limited
time frame within which the City has to respond, August 24, 2015, is the last scheduled
meeting date at which approval of the Franchise could be considered by the City Council; and

WHEREAS, the Council has determined that the Franchise Is complete and meets the
technical requirements of the Act, and therefore undertakes to adopt this Resolution approving
the Franchise, as required by the Act

Packet Pg. 30
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NOW THEREFORE, IT IS HEREBY RESOLVED by the Farmington City Council that
the City finds that the Franchise Is complete and meets the technical requirements of the Act,
and solely for that reason, the Clty hereby approves and authorizes and directs the Mayor to
sign the Franchise with Bright House, with the annual video service provider fee in Section
VLA, to be five percent (5%) of gross revenue, and this approval to be effective as of
September 1, 2015.

IT IS FURTHER RESOLVED that on page 11 of the Franchise the following language
shall be inserted below the "Date completed and approved: ™ line:

Determination of Completeness and Approval effective September 1, 2015,
and autharity for this Franchise Agreement to be signed, was by adoption of a
Fasolution by the City Council at a meeting on August 24, 2015,

IT IS FURTHER RESOLVED that such approval by the City is given only because It is
required by the Act, and Is not an indication of the Cty's agreement with or assent to any
provisions of the Act or the Franchise.

IT IS FURTHER RESOLVED that by approving the Franchise, the City shall not be
found to have waived its rights to challenge any provisions of the Act andfor any related
provisions of the Franchise on the basis that such provisions are Invalld and unenforceable as
violations of law, including on the grounds that a particular acton is an unconstitutional
impairment of contractual rights, and further reserves any and all rights stemming from any
successful challenge to such provisions undertaken by any other local franchising entity,

IT IS FURTHER RESOLVED that the City Clerk shall provide a copy of this Resolution
to Bright House on August 25, 2015, by one of the methods for Notice in Section XV of the
Franchisa,

STATE OF MICHIGAN
COUNTY OF DAKLAND

[, SUE HALBERSTADT, the duly-qualified Clerk of the City of Farmington, Oakland
County, Michigan, do hersby cerify that the foregoing is a true and complete copy of a
Resolution adopted by the City Coundl of the City of Farmington at a duly-called meeting held
on the 24th day of August, 2015, the original of which is on file In my office.

[N WITNESS WHERECDHF, I have hereunto affixed by officlal signature this day af
. 2015,
SUE HALBERSTADT
Clerk, City of Farmington
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Uharomris VIDEO SERVICE LocAL FRANCHISE AGREENENT

THIS UNFORM VIBES SERMCE LOCAL FraMcHSS ASREEMENT ("Agreement’) ks made, pursuant to 2006
P4 480, MOL 454.3301 ot saq. (tha “Aot”) by end batwesrn the Clity-of Farmington, a Michlgan nunhalpsl

parparation {fhe "Franchislng Enfity"), and Bright House Networks, LLC.a  Delawara limited

Hability corparation doing businass as Bright House Netwirles,

1 8 n

. Dafiniiene
For jarpssnt & (his Agrewmant, the follewisg lerms shiall heve e ruihwm mianines as dellived i the Act;

'Caibile Ciparator™ masns That tarms as deflned n47 LIST5Z2(5),
‘Cable Servics nunnuhnl: h:arrm ms tafinat in 47 LBG:

EE' mﬁnsm Fedaral Copmunizationg hnmmrﬂqkm.
spane” meane Nab e ae deseribeg I Seclion 8{4) of U Aol and In Sl VD) of the

shold" mests s holss, an Spartment, 4 molils hotme, arany othal stiicture of part of & alrsdive
Jrrmﬂﬂai:l 1r pakdaritis) oy as Bl quartars.
I “neambont vdes, peovkies” maar 1 gparator seving sable subscribers ar o talecommanization
o Idar pitadding vidat abrvices thiough e providirs exdsling felephons exsiangs baandaries ina
Emﬁ;wu franchlesarea withine fecal uitof gevermment oo Iimﬂ'raumu dain of this act;
X means infernat profoced talevision.
Lol grevement” means & city, Wilage, or lownahip.
siahold" mesn s Bause old willvan dverage annual housahsld licerss of Jest than
j ui.uﬁril i t}rlh‘a %t racant decennil %
he Wettopolitsn Exienalan Talestmm iHighta-of-Way Qvarsighinel, 5005 PA

aley, Hifﬂah‘.w Mmﬁ'ﬁﬁﬂﬁm%ﬁﬂwmy Highweay,siveet, pulilc sidewa
] "Ig::'n means lhecpergel of ime provkded 1o I Spoton Vi of s #ﬂmamn{ﬂ:

A

e ity Ea el peagraanent o apehis ’mmﬁafmm}ﬂagraamanl

rﬂcpdrad uﬂﬂr’llnﬁu t&b&. e aperallng agresmeni bel
HH mlu

| an nEu:h frapchieing enlBy and vifleo peeviderin.

araniming misans tat tarm Badafnad: in 47 USC §22(20),
g Mnnﬁa programming, Gable-sstvices, IPTY, oF OVS proidad | Festitlan locadic wl

suletyas parbaf; gratevice that enables users to
mnn nn', uﬂuram.hu: offered over fio.publc ernet.
L. *Widao sandos prowider w%mﬂama perecnduthorzed undar iha Aok 1o privlde vidad Bapidae,
Ionaarvinn e aimsoink prid by a'video sariise frovidee o bntwidan providir
e Saation £ of mm&ahﬁ Baolinn warﬂuywunr

T, “Widensenios
- L A o
T .
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. Ronulvomments of the Providar

B A l.fl'l[l_‘aﬁtﬂ‘lﬁfﬂd Feilel e will niok provide Vides services in any incal unit of govarnmant without firs? obialning
ﬂu mmulmgm{mmmmmm agreamanl &5 provided unrer Saction 3 of the Act (axcent as

B ‘I‘h& J'g'jﬂer-a,hﬂfilu n ufhﬂrmmnm witlh thi Fedaial Gommunitations Commizsion all forms required by

that agency In advanceof offering video sarvice in Mizhigan,

T Th Pmizrmﬂn o eom Freall valld and enforceable Taderal and-stobe statules and repulations.

o "TI‘!IBF-I'-I-\'I-:MI' across 4o comiply Wil all vald abd énforeeabls kol regllalions regesdiog the use and
geetfon o pukic Aghls-ofuey in s iy o tha vilao senice ncding tha polis paers ofhe

E The Frmrtdar ﬁhﬂﬁllm]nplywllhﬂ Faderal Communieatinns Sarmmigson iequiomants irvalving fhe
dlmuhﬁa wwn of fesferal, stabs, and lonal g ooy essagas dwar fis eeriergancy Blert aystem
A l:q:l.Em’l.EI‘!i.

i1 Thg F"iwlﬁm'nhm fll s s sshise fules of th Pedaral Domimufications CommEalan undar
!t; L’:ﬁ?ﬁ o ‘!:;‘H End ;flﬁlcauta provisions of tha Miehigan Consemar

mm. 442003 {1)(e) through 445003 1)(za); MOL
Mﬁ.ﬂﬂ% i :|r Mﬂtmﬂ.ﬂ MOL A48 805 MOL A45.908; MEL d45807: MOL
A45:0908; MCL 445 ﬂ_:J.!EL A18.511; WISL 445.944; l:.lr:L A45.0848; MOL 448 516: MGL
495918,
H. The Provicles Wﬁ“ K ST W i wirky &t unrisURsar pramises Wiing rules of the Fedarsl
licable toga

hls oparators,
Iy %Fy F'-rwﬂiﬂ ﬂhqhmwvﬂfhﬁﬂmm Frivacy Requitamanteof 47 WECERT apjloakle to tanie

i ﬁu Frovidér 8 anIclmbant Video provider, It shall comply wilh the terms whigh provide Insuranes for right-
sy ral el soivities $hal are containad ds izt cable Tranchizeor cansantagraement fromithe
F!'Bﬂdiﬂhﬂ Entity: gd: I:la-mj‘ﬂtlw effective.date of thahet,

affesinify ricenisericimns withis 17 bolndades of & lobal drilt 6f geweimimenl,

K
Fmﬁorﬁnm Entar intoa r—*rarru‘mm Agraatmant with he local unlt of governmant se raguked by he:

L. Tha Frovider understands hal as the effeslive dabs of Wedcl, no exisiing Franchise Agmomarnt with «
Frianatiisling Eotlly shall be roneidac of extended upoa he expiafion dateo! the Agreamant.
i, TtFH Ftn'-'hﬂ ﬂmﬂdm an expct dedorpton nf‘tha Mﬂuaw“mm hbﬂicmdwuum ihe

ruﬁrm. IFile o ﬁr}N ki, ¥ date on which the Frovidar
mmm mmﬂm umiui' symm 2ia)(e) mth?m b ndtgt. The
| p Infrmation InfEehment | 'E Eary Ll Eranohiss Agreaman,
M. Tum-.rﬁ:Im*]n mq;.khﬂ o pay h&ﬁmﬁﬁarhaumaﬁh sotlon & of e Aat,

i, Proyidor Pl S

B The Provider nimjl uﬂww@ > aeryics manymd pnmﬂbl raaidenfial aubscribers becauss of the
i o [nkaims anit® 4 leeal ares Inwhich the rekires,
B llndﬂfamafu en allagad viola -:Jﬂuﬂ-‘ma-sra A1t Pravicar has mot sillier.of i foliowing contlitions:

thertianter i biegan providing vices sarvics umdar he Act and fhe Roresrwen, of bt -

BFEIEMH Idawilh socass-lo:lhe Provldur's video sendcs are fow-ncomes
I WG G veaid of (Redala Ebegonprodiding vidad sarvios under the Aot and! ﬁgmansmt—:nnd from
Ihat pint forward, at least 3%, of tha hausahoids wWith accass o 1he Mrovidar's video:sorvios are o

G, ﬂa‘ﬂﬂﬁ'nu[ﬂwgrl ualtiey tabas e aiadion Mlﬁﬁ%ﬂ o i silbes and i it i
000,000 elesommuriostion aocess | g@& Prohiar ahall provkle ae iﬁ lisg mi v
toa rlnnbmnfﬁmmhu}w*&mﬁﬂn al les af e ousaholds I the prods n Ion

Z Tshpay Mok o d oot Padsornid fsnint o'
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gardoa aresln Miohigan wnhmgﬁﬁ af IIHB dafe Ik bregan p-rmlh:h'lg widen saridoe uhder 1he Aot gnd

Agrackand and B & Huiribey nol less THan B0k of thises houeehobds withis S vaers. The videosorvice

Provlder s net aguired to moet the-50% raquiveniant In this paragraph untll 2 years after af least

0% of the households with access to the Providaer's vides service subscribe to the servics for
o, mmmmw apﬁsﬁ: the Franehising Entidy, and in the cass of parsgraph G, the Gomemnission, fora

prof or foran exdenslon of time fo meed e rmquirerments of this settioll i1 of mors o thia fislloiing

Bpply f
I :

Thia irabiity ke akilaip acoags bo public and private, lghts-of-wey urder reasorablo tanns ard
I. Developinents or bulldings not being suties! o compelifor becauee of exialing exclusive sevice

L. § hawu_": o buitdings belng inaocessible using Faassriabies tecinical sollmons unday compmisnclal
reasgnEbia tarrms and concilidng.

h'. Malieal d@saclsrs —
‘Faetars basond 1o cantoal of By

E. TImFEﬁW‘hm Eflly-tir Comilusian iy grant thie wabeer or extenslon anly If lhe Providar has mads
substantisl and eantinuous &ffort to meat the requirements of bk section. 1T an extenslon e granted, fia
Franghishg Enbity er GCommisaion shall estabiish.a new compllanue-deadine. 1Fa walval 15 granisd, the
Franchizhp Entity or Gommiasion shall spealy the reguirement ar regairemerite walvad..

. The Prosvidershall file an annual epdriwith ha Franchilig Erlly ate the Comissien ragarding lhe:

rigrase it Fids lih Fiada fowsrd corpiancs wilh par B arid G.

6. Eveapt for satalitn sarvics, Ihe provider mey eaiisly the requiraments of iis purapraphyand Soclon 8 .of e
Adtihrough the use of allemaine tes hul:rl’h:_: seryice; funclionaily, and conbant, whish Ia
ditoretbl Smis 10 thel provided theough (b providar's video servies systam and may inclide &
tachnology-that dons nol reguira the usa anyapuhﬂie Flbﬂf-m! "I'hu baahinkogy (s fcomply with the .
requiremania of this saafion shel Inchits Iotal pubile, edudalian goNgiimant chistinelo-and Missages .
over Ihe emerganay-glert system as rqid unde Paragreph () of this Agraamsnt,

l-l- I

A il by-grants autharly to the Previder lo provide Video Sandos In fhe Vidoo Senite
TEF%M et o rﬁm ,u.;amr}fm ;,'um.hmmﬂu Eﬂaﬂ weihie Adk,
he:Franchising Eniﬂy haredsy granta suhontyts the Providar ghma el lipy e Pubils Rights-otway in
lImMﬂﬁl ‘o Vidlint Sisrvice, it n B lus 4 the tata of Michigan and tha pafce powars of the

E I thie Providey s2to her thaeabmifled Franchise Sgraamend s sarmplala
” mﬁMﬂ%ﬁ“ %uljnmf ruar:»al'ﬁurd bjulaﬁl’lha leﬁw isn Agraemant (s Miad. Ifha
fa.niok nutwmqﬂmﬁnmh‘mrng Emhfahuﬂ siitla i %8 pofiecihi pagsons tha
F'mnu s.u mumrﬁ lincemplate, Tha il SRl g di gl isaRon 1 Le Sosriptats
J:Ialsﬁmsrltmﬂ dispute Whithes & iolahe & plhwnmra Ay claisiied cartaln meakaal os “conlicentfal”
B, ThisFisnchisiig Bnilty-ahall meﬂﬂlg(nm T gubiigslaedete o acomplels "’m“-ﬂhlﬂﬁ Apraament |o
u-rngmar'rmr i ha Franehlshng does rot noflfy he. Provider ragarding the completeness of
ammrm- m menlu -Agreemeant within fverdirme perods regulrad Lndor
&h‘ﬂuﬁ iz" Aﬁi. ihie Pran mi‘nn sonsidered complete and the Franchiss
B hwa

l Al ad for the Franehlsing Bl iy theProvter, The Proukisr sia aand (va msk
cartifled o riael, by gﬁﬂha i the Frandhising Enlity and B Gommission, using
I‘ﬂ:ﬁm iifig & HE:‘#;:I&HHF:’EIMFLWH}M‘WM sl wid s saryles ar
E. TI:I'éI F nlitya
urrb:‘ﬁt% kel ght-f-weay sind aztmr'rw-:um!hn wwfhrw lih ey comparabie,
qtuur, unti_‘r.mnpr wihy naulial aecessts the-publlc ay.
i ﬂﬁﬂﬁauﬁn E iy 2l iy neot dlzodiminate againgsta il servia pranvides o prowide videe anrvios fir sty

k. Thea Ir'mzﬂllun ot placainBnt oF & ko Bavice sidormunkafions netwandin pablie dghtotwey;
W Acess o Bulldihg owkeil Ty b Goveiianial aitily,
i, Amuiialpal ullige fols ettachivent.
G, THé Franthading Bl sy mpdsnes & Provder o peimil jesanhebiie adant it imposesaudh o feoon
Irmumibanvides previdecs, and any fea shall nanum e otuol, dinect coste incuned by the Franchising
Uit Vi Bpecs Loy, Frascss omeee iy

- -l - -

1
e ———
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Enklly Tor Issulng the rebevant pevmil. A fee under this sactionshall ot be laviad iFths Providar altascy lae

sl a parmitfae of afy Knd in corinpoion with (e sama sotivity thal Weukd atherwiza be covared biytha
panmilt faa Uit i sReion or ls cbenwlse mihoned Ly law dr conirast o place The facities used by the
Prowidar in the p‘ﬁlﬂmmmw-w for ganeral revenue prposes.,

H. The Franchising Enllly shall not raquire fhe proviser to obtaly any other ranchiza, aasasa any alfver Soe o
tharga; orimposs any ofher franchizs raquirement fhan 18 alowad. under e Ast and thig Agraemant.. For
purposss of his Agreament, & frenchise requirarnint nchides ot T8 not mild to, & provision regulating rates
-:hm?_ud by wideo sarvice providars; fequiving tha vidao sarviva providers. o sadlehy any Bllld-aut
requirsments, o & requkemant fof the daplowmant of any faclitiss or equlpment,

L Hetwmstanding any olber provigion of tha Act-the Provider shall nol ba requisd to comgty wilh, and the
Frafichising Entity may not Imposa or anforce, sy mantatory boild-oulor Seploymant proviskons, sahadules,
o requireman e sxcept 8s requirad by Sectlon B of the Act.

4, The Franchising Enlly s subject to'tha penalfies providad for Whder Bclioh 13 of Bl At

A, ThigFranchise Agraammant ahed bﬁfﬁagﬁ;ﬂ_ﬂ{ﬂmm tha clakes 135 Issued. The dabe s lsauod
shall hbﬁ_w;rﬁ_ r by {a) the dais lhe Franshising Enllly approved tha b provided Ttdid so
wilhin 30 days atler lhe submission of w complate franchlae agre;mullar ¥) thes diste-Ehe Agrasenint o
deamad approvad pursuant to Secilon:3{3) of the-Ack, ¥ the Franchishp Enliti alther falis lo notify 1he
Providermegerding Huwngﬁﬂman of the Agreatisead ab appree s Agraamant Wihie the fre perdods
reqlifad Wider that slibsaciion. _

. Before {s sepEation of the Inldal Franahles Atreenient or any sabesuquant ranewels, the Provider may apply

for an adekkns] 10-year ranewal under Section 3(7) of the Act.

Vi Eess

B, Avides servica Provider Ehal calculats endmay-an annyal viden service provider fos 1n {he Franchlzing
ﬂ?m T’F"’““‘Eﬁﬁﬁ'&“&"ﬁ' Agrasmint, t eyl 1ol tage of
v y anenleting F {23 B ah ameunt agual 1 il pércantagnof revenua pald
mm&%mﬁww Byt Incusmbent vidao Provider witlh e largest numberof autscribors i
{he Framchl Entily:
il Atihe cxpieafion of anexlsling Franchiss Agresiant of Il thato s fo exlaling Franchiss Agreement,
anameunt egial o dhe petcantage of grosa reveniisas astablished by e Franchising Entity. of
o (P gt i ba Inswted by Franchising Entity whioh:stiall riot exased 5%) and
Il e appiabla t all drovkier: _
By The e shal mua o B Trersks upd paidwithin 45 doys after the siosaiof
Ihig-quatar: h paymantshall Inchide a statement explalning ihe.basis forthe calilalion.of lFe-fes.
€. Thu Franchismng Enily shall nol domand any additional fess or charges fram &
ﬁidm and shafl not demand the Uss dFﬂ'iﬁ‘-ﬁﬂTﬂT‘Wlﬂ‘lhn'ﬁﬁlfﬂﬂW then elfiowad undér 1he At
D, For purposes of tis-Saclion, "ross reierilss’ madns. el aiation of army ki or st Including,
wilhcit il iatie, cast, eraoi, propedy: Bnd in-xded sonl ibitions mﬁm&hr trie: gl el subscbers
fiw thar arcveslo of video-sarvies by the videwaendee provider whhin'ihe jurlediclion of the-frenchising enily.
g Qrilﬁimﬂnuii.ﬁllaﬂ'lﬁﬂuﬂ&ﬁ“ﬂ"hﬁ!{:"w :
i, Wlchames and fesg Iﬁ  iberbers for tha provitaion of video sanioa, Inaluding aquigameril
ft

rarisl, el tees, s s fes, fees aliibutable ko Wlan senice wheh sold fndividualydr ds
part.of a packagaorbundle,or Rinsrraly Inte , Wt aRiviogs dho T Videoharvice.

i Amyianchiza fee fmposed on e Provider thit s pessed 3‘:’-‘%’5“’*@“‘“

1§, ﬁ@ﬁpmmm:amuw-ma Piavitar for promabich or-exhibllion of sny jsadus ar servkas over
e ks ErE,

e %rwmhmwﬁmamwh for sarriaga of vides programming on fhat
Preider's yidee aanyies,

v, Allresmnuedisrived fron compenaation-arengamants for advertising to.dhe lcakTiarehise ares;
Wi, Ay advartising emmissions pakd to sn-alillsled fhicd paryforvides eafvice gdiverising.

2 Giogs réveinied do petbmohsde gny ofthizTolloing: f
I Amyrevenuesnot actusihe recohiod; even ifbilled, such esbar datit nef of any recoveries of bad dabl,

i oo Vatmtr Sprnin b o o Srmpeep
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4. Palunds, rebains, tredis, or disctunta bo subsctibers nramfl_rﬁltuualrlrtu fha axtant ol already oifset
tun[ﬂ:llnhm (DN and 1o hosdsnit the refund, rebels, credil, or disvount ls aflibutatie to the video
sarvice,

. Anyrevenues recebied by the Provider of s affilates fram the provision of senvieas o oapahblites
alhar than ¥iden sarylcs, nalliding Laleccmim inkEtiond gorlced, intomdiion services, and sovizos,
capabiitas, and-apgllcalians thal may be sold as partof a packige or bisndle, or fupel
Infeigrated, with vided servioa,

lv,  Any rEvenoes racalved by the Providar o Re-affilates for fhe provision of dirsstory-or Infernat
advarlizing, 'MWPW._ white pages, banner pdvertisement, and eleclronle publishing.

y.  Anyamouns s a ko the-pravislon-of vidao Servina fo olsbdmens 6.0 charge, intlding the
prowlilan of sutsamice b publo institdtions witheok charga,

. ﬂi i, few, of misesnihiaril of gendral applidaliity impesed on the custamar or the ransastioh by a

firod, gmy.-nrlmnf@ﬂmmm Ay ethar governmenbal srilly; collestad by e Proviter, and

peculred 1o b remittad to the baxing anily, insluding seles and usa laxes,

wii. Ay forgone revenue fram e provision uf wilen sardce al no charge turarrmm ecoepl 1hat ey
forgona reverue exchanged for radas, barters, servioes, or alheriiems of shell ba Inchided in

resErevanua,
ol ﬂﬁa.u&qg]gltal anala o aUrplEE eguipmant, —
%  Ralmb it by gRoLrRipmiare of martiig aosls actuelly Incuerad by the Provider for the
ri.of rewr programming, )

% The tale of videogenoa for resale mm.&{mm purahesareetifios in writngthat twill resall the
sandeaand paya fraretilas feawith mlm_m thi- service.

v e paserof s vidso servics hal is bundied of Intagrated finalionally wilh cther servlies, capabilifies, of

wrmm.mwmf tha video Prividéra ravenie albfbutaiig lohe offier servicas, capsbiltles, or

apallcations shall be Wokidad|n gross fevenue uriess i Provider can-roasanasly Kionbiy The-daydalon or

sxnliion st revian ffom B books and tocrdadhat s Kept |ntise regular cousss of Bostnass,

Revarium sl arfillata =hell be Included In'the calculation of gross revenues to the axtent tha troatment of the

Ehmg;ﬁmm'ﬁiha. atfiliste has {he affectof evading the payment of franchize fees which would
harwisa ba paid foe Wdeo servios:

. Tha Provider ts-antilad iy a sl appliadtow st the fees dus under Bectlon 6(1) of the Act for i funds

allacatacia e Franchlskig ENEY from dnrusl maliensnss o pakl by the grovider fer uds of albli Hghts-
i ibdigiod nwﬁmwﬂ allowir under Section B of the Wetropolitan Exteagion
Tolaetmmunications Rights-of-Way Oversight Act (WETRO Aet), 2002 PAAS, MEL 494.3108, The
arclify shid be apptied on.a manthly pro rata b%r_um_m fses fiest mondh of arch-catentar yoor in which
the Franchlzlng Enlity receivas s alicetion of-funds:. Tha credit allowsd undoe s fubseation shall ba
szloulabad I:rEn;u:H lyiing Hlve nombes of Bnear fot ooctipled by (he Provicar hilve public ghte.f-wey of tha
ﬂmﬁlbu%ﬁ itily Erg hia Wigiar of 5 et on the amdiEd aaseaaad ndér the METRO Agt. The Fravider [
mm% ¢ i S Uikt Bl Baelon unkess the proviian s bakon all propsly tadccrediis allbwed ahdis
datem s:and campiallone mede undar this ssollon shall be purstantdo genscally scoudod

aocaunlin ;?ra ‘ o

;#n.rgr_dafrrg Eﬂt rﬁncﬁlﬂgﬁﬂlﬂyﬂim faps have notbeen pakd s raguired under Section § of the Adt, and

iy el forrafunds or other correaliona io thafatrilibance of Whé.Provider shall be made-vilhin A.jears frdim

thecditis the-tompaneatisn u yarmtad,

Thie: Previdar iy fanllly and dollar &n & sapereta lin lLam on tha ;‘ngt_iaai‘ mafillibe bill f aashsubscitber

aint enal i - aeniilags sredar Soctlan Bl1) of the Act, applisd against e ameantol i
ol

Tl Franchiging Enrﬂﬁhﬁﬂ notdemand any atiiional foes or charges frema Provider and shelk nof demand
ihe uan of tny other calculation mathod other-dhen allowed under e ded,

. Tha videpsardes Proidar alall deplgnates soifichtamemtor cippily or its betwork o provks for tha

eeren number of pobie; edyeslien, wnd governmant aegess channets dat aradn actual ss.on the raumibenl
?hnmmmnur gystem o theaffoctive daioof the ot o se provided undersaetion 4{14) of the. A,

my public, educalion, or pumnnmnlnhﬂnﬂgwldhd under Ihie saction thatls acl.utifzed Ly fhe
Franehiaing Ently for alTeasl {haurs perday for 3 cohsesiilie midhs ey nolongar baamada avalabis o
fheFranchisiig Entity-and maybe programened &t he-Providar's Skoealli. AL sveh 8t a6 e
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Franchising Enti ooty carily & schedule for st laast B hours of dally programming for a pirid of 3
songecullve 8, the Providerhall resitne the praviclsl resfsoated chanhel

€, The Franchising Eritlly shall snsure that all irangilasans, contanl, or progremming to e retramsmitled by-a
video esivite Brovidar 5 proyided In-a manier or e s e capable of being accepted and refransmitléd by
& Provider, wWithout reguirerrient for addifonal llergtion or dhange In the content by the Provider, over thi

;IH';IB netuecr of e Providar, whi y 1s compatinle with the fechnology or prefoesl ublized Ea thig Pravidar
delfvar sarvicss.

0. ‘The peraan praducing the broadoast s aﬁlﬂ'ﬁa arella e nll coibant proviced over destgnated pblie,
adyoallon, nET;:uHmmml aihrineis; Tﬁ;ﬂ M'%ﬂmﬁﬂ' m atall fnaf e ItH! ahy et conbral ovar

programeriifig o any channal dosig puilie, gducstion, or govarmment Use;

E. ‘The video service Fm:;éer‘}-a ript subijsslA any ol or orimninal Tablity for eny program carisd on any

g daskgiated for publit, education, or govemmant uss.

E. iFaFranchising Enilly sseks to ubize capaclly pursuant to Sactlon (1) of e Aot o &) agracment ndes
Saction 13 of the Act 1o mﬁda access bo video pograimimitg cvar one of ncis PEG clisnnes, the
Franehiaing Enfty ehall.give the Providera willen redpinst spadiying e number of o als- I acial Lseoon
{i7e Inaumbent video providers system orspeaied In he Apraatient ediared Inbd undor n 13 of the
Act. Thavideo sarvice Prowidsr shall leve B0 deys & providing accEss a8 raguestad by ihe _
Franchizing Entily. The tumligt snd malii of PEG %ﬂhmm shall e eat forih In wn addandii
ke i agresmient affectie 40 days afler the raquast s submilad by the Frenchising Entity.

@, & PEG channel shallonly be used for noncesmmarcial purposes.

Vill, PEG Fugs

A Thevideoserilta Pidvites siall alse pay fo the Franchising Enilty ga suppo for the cost of PEG access
tpcillilas end stevizassn anhial fas-equsl to one of the following apth
1. |Fthate 8. wﬁﬂﬁ Franohiizs on tha sffectivedate of ihe Ao, the fee enber the'fee amaurt
d to the Franchising Eﬁﬂlrngilha Incumbent Wdes Prolider with (| %
FisTibar of cable senvice subseribers In the Franchlilhg Entity a5 tletiriined by the wlsting Franaliss

Agragmant; .
& Al r_&&-agalmﬂnn of {kt-axisting Franchigea Agreamant, Siaamotni repueied under (1) abowa, which s
gjg of grols feventies. [Tha Brnount urider (1) above lanat o exnsed 23 u!grﬁm revanLss),
3 ng?nﬁn? mw&gmﬁghlh ﬁ.ﬂmﬁlﬂ!;'::. b pireanlage of grﬁaumml}nln;:u o ]iahrad'h*_f e
Exslity anel bty detatmine by & communly need assessment, [& ol
;hﬁnm.h & partanlage E-Tﬁ'a Hﬂhﬂﬁh?ﬂ%ﬁm alng Endlly s not "w.ﬂm
ravanues. )y an
4, #n arount agread to by the Franchising Entify and tha vidao-sevice Provider.
B, ﬂi;:fqa:mqml :u{'y- smedier) Shall B ol prayiders, ﬁ&mﬁﬁmﬁgm B8 af et
G. The faashall be-dilé o & gty timsk and paid wilhin 45 d r thercioss of fhe quarer. Each
paytnit sl Includa 2 stabsment explaining (he m*mﬁ%m-ﬁm fae,
b, Al detarmisaliong and compudations made uidar thissection shal be pursuant b generally accepled

_ sonoyilng prindipes, _ _ _

B Any Iy Fransiiksing Entity that fees hava not boen ki 45 radlired lndar Sectian & of the Ack, ant
gny-lale for refunds o othar oerrections %o P railibaice ot e Proviter sha e mede wilkin 2 vaars from
the dee. lher companaation is remitiad. )

F. ‘The Provider may dentfl and aolkectss o ﬂm-unﬂ_lmﬁ}nnm&muar mistifly B¥ of sach sobsciberan
umuuméﬁummﬁm%{cﬂnmU&Hmﬂm&d ntler Sectlon §(8) of this Aet, spplod againat e amaunt ol fhe
%ﬁﬁjﬁwﬁ g 'h'[g!hual f dharryiad any additional feen or charges from a Provider and shall it de u

B The Frén ghiall 1o : | BR.0FClY o e anl shall:nof dens
b 50 mﬁﬁﬂmmmuHMWHHﬂ n;f ihan allowed yrder He:Aet,

1% foidits

Fe Moo thameveny 24 monkhe, o Franohiziog Bnlity may g rfsanEle Mﬁiﬂ}u yldeosardon
Provker's palatllinn of the fekepaidunter Saction G of the At 1 he Franchising iy dhuring 1
‘precndiing 24:Hdnth perio didy. Al fecids feasenubly neoestary forihe gudhs shall bomatie avaliatie by
- ivat e nmmmﬁm@m!n e artingry: of buslpass, nchisk
'Brﬁﬁ;nﬂﬂﬂmmm 3 ahah il b raeponefble fer thalr respactive costs.of the sldit. Ay
addltionat amomt dea veriid by e Franchisivg Entity shal bepald by tha Providar w20 e o A
Eranchising Extty' s suboisslon of-imeioe for the swen, H-nmum_mﬁmmi;aw s which i

#: Llepere s peci Earice | o PRipidu i Siereieie
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audh dotarmines should have boen pald for the 24-manth perled, the Provider shall pay he Fraashising
Enilly’s ressonabia Soats of tha. pui, ,
B Anyolalis by a Franchising Enty thist fass have ot bish pald se reguired under Saction 6 of the Ack, and
any cfakns for refunids or other corrections fo the remillance of the previder shal be'made within 3 yearg fram
‘tha dats the compensation & romitted,

7 i Wypsg) ik Lo FRane s gaametry

g Sl
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X. Bodifi

T Franchiee Agraarent Ssued by a Franchislig Enbly may be tarminaked o the video seyvice e Toulprlnt rna:rher
tracdifjess, mﬁmm Linear Section B of the Ach, by Iha Pravider by submiiing notice to the Franhlsing Enlily.
This. Profvidar will uss. 2, when notliying thie Franchising Entity.

*L Transtornibility

This Prashohlse Agrasient lssted by o mmnﬂsﬂm aF 0 amurﬁ_‘tr?ﬂﬁhhﬁ of an Insumbent fdes savics Provider
I8 fuilly transfe o iy gucoeagar i inferast b tha Provider to whish & |5 inkielly granted, A notios of \ransfer. shall be
i) with the: Franchlsieg Bnilly withdn 18 divs of e comglation of he transfer. Tl Provider udﬂ_-ma}_ﬁn@gﬂj. whan
nillFylig thes Franshising Enfity. Thesucceseor in intsrost will assume the rights-snd responsibiiities of a arigial
rcvider and will abss be reguired b complels hielr porbon of the Transfer Agreermant lncated iithin Attschmet 2.

Hil, Shange of Information

IF iy o thie Irarrsiation cntelad In'the Priahise Adredment changes, (e Providee shall Wimsty notify the Franchising
Enflly, Tla Eroedar will use Miachinent 2, when nolifylng fhe Franchisig Enfty.

s, Gontidantality

Puw Seabon ;-’a mha..&w: Empﬂrng:r mﬂﬂ; ol W’rﬂ mutr-.ru g;lm. {races seorats and TM|
o fianctal Filfrilion dealgnated @5 sueh snd submittad under thoAet 1o tha Franchislng Emity or Coririiaslon ane
itampt froms the Fraadati o informnation A, 1076 PA442, MOL 15221 to 15248 and MUST BE KEPT CONFIDERTIAL.

Ay The Frm&ﬂrmw_ wiilch itame.af Infarmation shousd be desmad "oonfidential® -ItJe-%md _—
i o] of the ety Bl soprapate S caRiidantia T Al su
Trénpglmq i"'rﬂl ﬁﬂﬁa fatiow] ng: '

*lingarl PROMIDER'S MAME]
TGONFIBENT AL INFORMATICHNT . .

B, Thi Franchising Erlity recoiving MEInTmnaiﬂﬁnmﬂulﬁwas confidantial i retpirad (&) ta pratant:
auchinitrmation from publie disslosars; {b) exempteush life From any responea o FOIA
requast, aad (¢} make thanfarmeation availibie onfy to and for Use only b such ol afflciale & are

Sy to-approws the frénitilae agiaamant e padoim any otner aes for wiikh e Trnmaton is

gk ; ;
Mgﬁm Fl.‘ﬁi‘lﬂl%llm . ﬂmibﬂ{! ﬂlmw ﬁ;;ﬂﬁﬂmmﬁgwwllmm it bzr}a Hm:ﬁe;l fisc sl
1 end saifmatunderthe Act may apply 1o the Comimiselon | B ol such & dispute.
Al | }Jn! ihs ¢ m‘mﬁlﬂlj:ndi;nqilgrﬂrfhﬁlwrl'urnll ﬂhwmh-nmmmm

nifidaniial resimentaunder the<Aok; he. Franchising Entlity shall kesp the Infarmsation confidandal.

: T :
i hanantniner o ryiae

A, TheProvidar shall a3 4 dlsgute resolution protess for il customers. Provider shall melnfeln a losal or

gl-#mtg ngrimbie for pustonier aarice conkaol,
B Tﬁ&ﬁ‘ﬂﬁﬂmn ha suiacted o (he penallies, sa descrisad under Soatlon 14 of the Act; and tho

Franshising Ently and Pravider may ba suljectad o the depule provess 88 desdiba] I Section 10 67 the

At

£, Each Providar-shall sy notify It cusloiises of S dEpiis regdiuon b resuired urifsr Bagfion 10
of the Sk, Eieh Pwmmr:ﬁhajlﬁdtﬁ:?ﬁhwﬁpm s d s wabalts,

0, Befores suskmar ray fe @ complalntwith ihe Sommission ande Seetian 10[8} of the Aet, i sustomar
mhmw %ﬂﬁﬁ e diepds Froughihe disputeresclidlen process-astabishad by the Providar i
Baciion Fthie Adt.

. Aoommphint betwesna cuatomar and a Provider shall e handled by the Commisslon purauarit by i prodiss
as dassribed dn Sastion 106} of {hefet,

. Meamplaint belwesna P ind & frasahliliiy s oe Betiann b o7 Mo Rrovidars ahil 1 indiod
el H ) W Sy Y 1 Kby, Yl S ko gy g e by

& I Twith i ‘hehseaarvicie o he shibgotibeys, 5 proviier Bhall notto amy ack pranibits
Seciioh &%@imh Tho Gomiikslon mey coinglianse o the adent it the i o
it eover by Section 2(30 In the Act.

B K DRI B0, S Lo, Frmtsnse Aaiinnt
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¥

[ S a2 v r '
5, g Y ; W
£,

© NV Mofices L i : A, i 5%

Anynotices o ba ghen under ihls Franchlsa Agreamant shall e i writing sni deliverad fo 4 Party personally, by
facsimile.or by cerlified, registéted, o fitel-class mail, with podlage peepald and relim raoeipt rerjussted, or by & nafidnialy

" raagrized dvamight dsfery semvice, sodrassed ag follows:
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et o e o
Gty of Farmington:
283600 Liberty Shacet Bright Houso Natworks
Taxmiington, MI 48335 14525 Farmington i
Livionia, MI 48154
At Suman K. Halbersfadt - Clty Cladk At Robert A MeCann
: Fant Mo 248-474-6600 Fax ho; T54-437-3338

Drsugh othar-addresse s of Resimile nomaans aue Padles may designate biewribe noflee om Ums o e

Xyl Miscellanesis

i Geoverning Lew, ThisFranchisegreemant shall be govern ad by, end conatrised In aocordancs with,
B Faderal lews and lews of tha State of Midhigan.

B, parfies boihls Frahclse Agrasinaid arh siljoct 1o all Vel and snforgaalils prevlging orihs Aol

€. Coiistarpgcs ThisAgraatimnt may be sigrad .60 of mrs counsgars, gach of which shal bedesmad
an orfaial and all of Whish fogsthereRall poansiitule o snd the edrms agi .

D. Puwdrio Exey, Eagh Parly harehy wiranta b the elher Party tat I has the recuisie power and asithorlly e
waiher Into this Framohiss Agresment and o paformacesrding Ao te erms hersof. '

B The Provigderand Franchising Enfity ara:subject todfe: provisioha of 2006 PublieAel 430,
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IN'WITRESS WHEREOF, the Parlles, by thelr duly suihorzed regresaniatiens, fave exsoulad (s Franclisa Agreemant,

Gityof Tarmington, a Michizan Menlsipal
Cokporation

i i :

Meyon
fsoth by

rnington, NIT 4835
Mot o

[ 3

lyin®faymgoy. com

FRANG HISE AGREEMENT (Eranchishg Blity i Gompolatal

Date gubm|ted:

et complefed and aparosad:

¥

Briﬂﬁﬁ Hovge ﬂaﬂrﬂrh n Dalg, i Liznibed

Divisian Pramdmt

'Liwrﬂ*a!: MI 48154

_ _Plaﬁ-ﬁ'h&sﬂi

e

mﬂmnm Lep itk

Tréal

= A gl il —
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ATTACHMENT 1

Uniirors ViDED SERVIGE LoGAL FRARCHISE ABREEMENT
{Pursuant To 2008 Public Act 480)
(Ferrm vt Tom Lyped)

Deter _Aupost 10, 20156

Apploants Mame: Bright House Networls, LLC

Addrass 4 14625 FPavmilngtol
hijtross & Phore: 784-457-8301

City: Livonia st MIT Zip: 48154 il

Fdiral L0, No, (FENY; 02-0686401 i = ,

Memafa): Stévan & Mirin

Tillefs): ‘CRO

Parstin(s) autherdzed to represant the company befora the Franchising Entity and tha Commisslon:

Mama:: Robopt A feCann

The: Thiyigion £ regifiuny

[The entire ares of the incorporated houndaries of the Cily of Parmington,

hcdreas; 14625 Farmington Re, Livonia, MId8164
‘Phone: 734-487-3300 | Fuoe 784-487-8088 | Emak bobompenan@imybiighthense.eom

Describe fhe video service area footprint as sot forth In'Section 2(30) of tie Act. [An sxact deseriplion

tha video servics area footprint to be served, as identified by & geographic information system
digital bounrary maeting or excesding national map aecuracy standar

e e e T e e e i B 8 P ORI P = P

1 Uiy D B LOGL P o Bmctiianr

i

e

S A e
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othon A& for Providisrs that Opflonz B and © granal appcable, a degeription based on agaodraphlc
nfartfiation systarn dighal boundaty mesting or exceeding nallonal map accuracy standsrds)

[Option B: for Providers-with 1,000,000 or mare acoess lnes In Michigan using telecomimuslostion foliites to
Eﬁr@ﬂﬁﬁ Video Sarvice, & doscription basad on entire wirs centers or exohanges locatad In the Franthising

[Option C: for an Insumbant Wideo Sendcs Provider, i Eaﬂﬂlqarﬂh requiremiant by allowing the Franchising
Entily to seef right-cfway information comparable to thet raquirad by.a pesmit inder the METRO Aot &s set
Torth In its last cable franchise o consent agreemeant frim the Franchising Enfity srtered ints befors the.
affecilve.data of the Aat]

Wt' 1 Seetion :@I]{ﬂj.uf't'na.ﬁmtj It the Provider Is hot an inoumbent vides Prolier, provido fiio
ats g which thia Provider expects to p 8 video services i the area Idontified undsr Section
2(3)(2) (the Vides Sarvice Arsa Eaotpiint),

D

For All Applicationa:
Verification
[Providir)

I, Rnbsert A, MeClatm, of faiiful sy, and bolrg st dily swori, icw stales; AB ah offcel of the Provdder, | am
‘Auharfzed to do-and hareby make the abave commitments, | further affim that all statements made abeys are

trusand correot to the beat of my Wﬂ&ﬂﬂf

T lora—T" hupust o 2015

(Friafiilalvigy Entity)
linsork NAME of CltyillageiTownship], a Michigan murilelpal corpsralin

i3
_%l:lﬂiﬂ
%?FE ~ Gty of Farminglon
%ﬁﬂﬁm@ Bapisk
%ﬂghu. MI 46586
-474-5500 (iph. 2281)

e
_balvin@iies oy

"Trdia’

At
] Ui e Sevart Lics St s

s
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Farmlngton Clty Council Council Meeting Date: Reference
August 24, 2015 Number
Staff Report (ID # 1979)

Submitted by: Susan Halberstadt,

Description: Consideration to Approve Estimate for Council Chamber Podium and Door Veneers

Requested Action:
Motion to approve an estimate from Welker Cabinetry & Millwork for a custom podium and lamination of 4
chamber doors in the amount of $5,412.00.

Background:

As part of the renovations of the Council Chambers last year, the committee comprised of Council
members JoAnne McShane and Steve Schneemann, Chris Weber and myself, determined the podium was
in disrepair and needed to be replaced. Council member Schneemann agreed to take on the project of
designing a new podium and obtain an estimate from Welker for its completion. Along with the podium,
we are also requesting lamination of the four chamber doors with veneer matching the podium, dais and
other woodwork in the chamber.

There are two more projects that remain with regard to Council Chamber and City Hall renovations: 1)
additional technology for the Chambers including the addition of two microphones at the dais, and 2)
artwork throughout the Chambers and City Hall. A committee is currently meeting to determine what
artwork/photos will be displayed. We also hope to complete the final details of the technology aspect of
the chambers as well.

Financial Impact

The cost of the podium and lamination of the 4 doors is $5,412. The 2015-2016 General Fund budget
would have to be amended to include this expenditure and would lead to a corresponding reduction of
fund balance.

Agenda Review

Review:
Susan Halberstadt Pending
City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/20/2015 1:05 PM by Susan Halberstadt Page 1
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32250 W. Eight Mlle Rd Date Estimate #
Farmimghon Hill, R4l 48336
3112014 211206
Marme | Addrass Ship Ta
slarchiteciere I-'ﬁRII.I!NETHJ‘-I C:-I:J:':J-I‘-.ELL
23629 Liberty St PODIUM
Farmingion, M1 48534
Draecription Cily Rata Teokal
Wlker Cabioetry 1 3, 661000 3,660 00T
CUSTOM PODILM
RXIFXH
TREEFRC WOMAD VENAER
A% PER PIRIMTE....
COMTRACTOR [OWNER] TO HAVE DOORS AND HARI'WARE REMOVED. 4 438.00 1,752.00T
PICE LIP AND RETURN TO SHOR
LAMIMATE | SIDE WITH TREEFR] YENLER
OHLY AVALIABLE [N 48 X 12 SHEETS
FEETURN T BURILDERE.
COMTRACTOR [OWHNER] TO REINSTALL HARDWARE ANTY EEHARNG DOCES.
-
SEbtotal | sa4i2.00
Sales Tax (6.0%) r—
Total T,
Phane # Fax # E-rail Web Site
24R-A T TH000 2AR-ATT-0634 babicgwelkerkb.com warw, wiedloerhh coen
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Farmlngton Clty Council Council Meeting Date: Reference
August 24, 2015 Number
Staff Report (ID # 1983)

Submitted by: Lisa McGill,

Description: Review of Buxton Company Proposal

Requested Action:
None

Background:

The retail/marketing analysis firm, The Buxton Company, provided City Council a presentation at the
August 17, 2015 Special Meeting. A copy of the presentation overview is attached. A proposal for
services will be presented at the August 24, 2015 Special Meeting.

Agenda Review

Review:
Lisa McGill Pending
City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/20/2015 3:20 PM by Lisa McGill Page 1
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Buxton

Buxton Overview

Buxton is the industry leader in customer analytics and site selection with more than 500 years of
development experience. We work with more than 2,000 national and regional retail clients including
Wal-Mart, Bed, Bath & Beyond, Lowes, FedEx, Marriott, Trader Joe’s, California Pizza Kitchen, In & Out
Burgers, Dave and Busters, New Balance, Applebee’s, Ben & Jerry’s, Jamba Juice, Massage Envy and

thousands more unique concepts.

In addition to our retail clients, we work directly with municipalities, assisting communities, local EDCs,
and regional partnerships in understanding what specific retailers/restaurants are suitable for specific
development sites. Buxton has worked with more than 650 communities both large and small. In fact,
we’ve been able to assist our community clients recruit more than 35 million square feet of retail space

around the U.S. using the tools we have provided.

Buxton owns the most sophisticated and granular household-level data available, which includes more
than 75,000 lifestyle characteristics. This enables us to provide our clients with rolling, real-time
snapshots of every household in any size trade area, as well as give our public sector clients access to

intelligence that retailers, hospitals, and hotel chains utilize to make multi-million dollar decisions!
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1-888-2BUXTON (888-228-9866) | bux(on (e




Buxton

Community/D Methodology

The proprietary methodology used to develop your Community/D Solution is the same methodology
that Buxton uses with over 2,000 retail clients to select locations for stores and restaurants and has

been developed utilizing technologically advanced systems.

We use customer spending habits to determine the market viability of an area. Utilizing this information
allows a more proactive and selective process to take place. It provides a focused list of targeted
retailers and gives the retail concepts the assurance they need to make a speed-to-market decision

about your community/county.

Additionally, Buxton’s daily working relationship with major retail clients gives you the assurance that
your specific marketing materials will address the needs of location decision makers. With Community/D
you can effectively sell your community/county because you are providing the details required to make

decisions.

The application of this data is virtually endless, including, but not limited to:

= Understanding Neighborhood Serving Retail Needs/Opportunities
=  Providing Business Retention Tools

=  Tourism Profiling and Direct Marketing Tools

=  Hotel Recruitment

= Comparison of New Residents versus Tenured Residents

=  Public Library Location Recommendations and Collection Mix

=  Emergency Services

= Understanding Neighborhood Serving Healthcare Needs/Opportunities

Attachment: Buxton Company - Overview (1983 : Review of Buxton Company Proposal)

= Transit-oriented Planning
= Marketing Tools to Promote City/County/State Initiatives such as green technologies
= Utility Comprehension

=  Economic Impact and Industrial Recruitment

1-888-2BUXTON (888-228-9866) | bux(0n (e




Buxton

We Know How America Lives

Accurately defining and knowing who your customers are, relative to other customers in the market,
applies to virtually any concept imaginable. For local businesses, customer knowledge creates revenues,
facilitates growth, generates profits and increases shareholder value. For public sector entities,
understanding the lifestyle and purchasing characteristics of their residents enables civic leaders to
focus clearly on the specific economic development strategies. To achieve this level of knowledge, the

actual customer household must be the foundation for all research efforts.

Buxton has pioneered the use of household-level data for research purposes. Millions of customer
transactions are analyzed to determine purchasing habits and lifestyles, a term now known as
psychographics. Once the lifestyle of a given customer is known, they and others like them can literally
be found anywhere in America. Buxton’s comprehensive data sets allow for a fact-based approach to

retail identification and include:

= 250 national and proprietary databases including:
= 130 million household records with up to 7 individuals within each household

= More than 75,000 lifestyle and consumer habits for each type of customer

CUSTOMER
CUSTOMER ) TOM KING =

, 1308 BRYNMAWR CT ~ §
BEN SHAW ,
1010 IMPERIAL WAY ’ ' CONSUMER TRAITS

SHOPS AT COSTCO

CONSUMER TRAITS DRIVES VOLVO

SHOPS ATSAM’S : B EATS ATP.F. CHANG'S
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THEATERS
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Buxton

The sources of our data include, but are not limited to:

=  Experian

= Equifax

= VISA® (exclusive partnership)
= Credit Cards

= Reward Cards

= Subscriptions

= Mail Order

=  Warranty Cards

=  Motor Vehicle Information
= Traffic Counts

= Acxiom

= |InfoUSA

Replace Guesswork with Certainty

While the science of retail site selection has changed, many communities have not. Some are still using
tools that put them at a disadvantage in today’s brutally competitive retail marketplace. Long gone are
the days of waiting for a retailer to notice you. The investment for the retailer; buying property and
building a store is simply too expensive to leave to chance. With the new generation of tools for
customer analysis, retailers can have confidence that the decisions they are making are the right ones.

Community/D helps take the guesswork out of the equation and helps you differentiate yourself from

Attachment: Buxton Company - Overview (1983 : Review of Buxton Company Proposal)

the cities across the U.S. that you compete with for retail. Additionally, knowing and understanding the

trade area’s unique customer base enables your existing businesses to succeed.
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Buxton

A Customized Solution

Your community is different from any other, with unique features that impact the local retail market. As
a result, Community/D is not another “off-the-shelf” report, but a customized solution that takes into

account the special attributes of your community — attributes that could be very attractive to retailers.

@ | ;ﬁ

JA, =

r\ y 2"’/0/
. i 7,/
n — -fi'///.-v{'
CONSUMERS DRIVE-TIME YOUR RETAIL TRADE
TRADE AREA AREA’S UNIQUE
THUMBPRINT

Community/D offers a proven strategy and plan of action for marketing your community to retailers and
developers. It not only helps you achieve your short-term goals, but can ensure the economic strength

of your retail sector over the long-term.

= |dentify sites in your community that offer retail potential
=  Profile the shopping and dining habits of your residents, tourists, and workday populations
= Target retailers uniquely suited for your community and that complement existing retail

= Market your community using the information retailers need

Attachment: Buxton Company - Overview (1983 : Review of Buxton Company Proposal)

= Establish credibility with retail decision makers

= Prevent retail leakage and lost tax revenue

= Satisfy your citizens’ desire to shop in their own city and increase quality of life

= Become a proactive partner to local business owners by providing valuable data about the

current market
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Buxton

Buxton’s Solution

Our solution is a total marketing strategy that enables community leaders to immediately implement a
retail development program. It provides the same analytical information retailers depend on today to
make site selection decisions so that you will have a compelling case as to why the city can support new
retail and restaurant locations and expansions. Additionally, retail recruitment identifies specific
retailers who seek a market with household purchasing habits just like yours, and we provide custom

marketing packages targeted to that specific retailer.

Community/D goes beyond a plan. It allows your community to be proactive rather than reactive to the
recruitment process. In addition, this solution provides a number of answers for existing business

retention. Including but not limited to:

= Merchandising decisions
=  Marketing strategies

= Consumers preferences

SCOUT Touch®

Along with a fully customized solution that lays the foundation of a successful retail development
program, access to Buxton’s proprietary tool, SCOUT Touch®, will also be provided. The days of carrying
large binders with information about your community when you speak with retailers is over. All of the
analysis done at Buxton for your community will be stored within this tool providing you easy access
anytime, anywhere right from your laptop or tablet. It will provide you, as community leaders, with the
ability to also speak with your local business owners and assist them in better understanding the market

in which they serve.
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The usefulness of this tool cannot be understated. This tool will allow you to leverage technology like
never before to assist you in your retail recruitment and retention efforts. This tool is an absolute must
in successfully recruiting retail — this is the exact same tool that our retail clients are using today to make

their site selection decisions.
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Buxton

Benefits

=  Maximize revenue growth to fund city services

= Retain dollars that are being spent outside the community

= Create new, permanent jobs

= Satisfy citizens’ desire to shop at home

=  Partner with the leader in site selection analysis to the retail industry

=  Establish credibility with decision makers by providing factual evidence to support your location
=  Use competitive analysis to close the deal

= A dynamic, consumer-oriented retail sector is a component of a healthy economy

=  Existing business growth and retention

Deliverables
= Drive-time Trade Area Map
=  Retail Site Assessment (retail potential of up to three selected sites)
= Retail Match List (specific retailers that match the households in the trade area)
=  Retailer Specific Marketing Packages
=  SCOUT Touch® online access to deliverables

=  iPad Air preloaded with results delivered upon completion of analysis

To further explore how Buxton can assist your community with your retail development efforts,

please contact:

Attachment: Buxton Company - Overview (1983 : Review of Buxton Company Proposal)

Dennis Maher
Director of Sales
O: (817) 332 -3681

E: dmaher@buxtonco.com
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01 INTRODUCTION
EXECUTIVE SUMMARY

The Farmington Downtown Area Plan serves as a blueprint to guide the development of
Downtown Farmington and its surrounding area. The Plan was born out of findings from

the Farmington Vision Plan, which was completed in 2013. In addition, a market study and

an analysis of current trends were considered to inform the development of the Plan, which
ultimately informed the type and amount of development that is proposed for the district and
elevates the area to the highest and best use. The result of this process is a plan that is informed by
the wants and needs of the community and guided by the realities of the marketplace.

In addition to creating a vision which guides the development potential of the area, this
document also outlines a vision and plan for the redevelopment of Shiawassee Park. The goal was
to develop a vision for the park that would enhance connections between the park, surrounding
neighborhoods, and the Downtown, creating an integrated urban fabric. By creating these
connections, access to Downtown is greatly improved, and opportunities for new community
programming can be achieved, which will help build community pride and spirit, and

complement future infill development in the area.

Specific recommendations for future development in the downtown are also illustrated within
this Plan. A variety of development concepts for various focus areas are included. Collectively the
concepts illustrate a vision and plan to accommodate approximately 150 new apartments within
the area, with a target market absorption of next two years. Adding these residential units into
the area increases the functionality of Downtown and makes it a place where people can live,
work and play. The recommendations for the mix of units and prices are informed by a market
assessment which takes into account immigration for residents moving up and down the housing
spectrum within the community, as well as attracting and serving new residents from out of

town.

As a whole, this Plan outlines a vision and path to guide future public and private improvements
that will elevate the economic competitiveness of the area, and enhance the overall quality of life
for Farmington residents. The Plan will also serve as a road map for economic success that will
continue to transform Downtown Farmington into a first class local and regional destination in

Southeast Michigan.

5.D.a
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PURPOSE OF THE PLAN

GUIDE...

...the community in evaluating
proposed public, private, or
public/private projects

INFORM. ..

...and guide property owners,
prospective property owners,
and developers as to what is
needed, desired, and acceptable
to the City

MEASURE...

...progress and effectiveness

in the development and
redevelopment of the area to
ensure projects have synergistic
qualities that strengthen the
community as a whole

CITY OF FARMINGTON
DOWNTOWN AREA PLAN

1.1 IMPETUS FOR THE PLAN

In 2013 the City of Farmington conducted a planning process with the goal of establishing a
vision for the community. The result was the Farmington Vision Plan, which defined a vision
and set of priority actions necessary to achieve the vision.

The visioning process brought together a diverse group of citizens to partake in a discussion that
identified shared values and goals within the community and specific actions to realize them.
Through this visioning process, it was clear two of the community’s top priorities are promoting
new economic growth and continuing to develop and enhance the downtown.

The Downtown Area Plan outlines a vision and plan to support and implement these two
important outcomes of the Vision Plan. The elements found within this Plan outline a
development plan for targeted areas in the downtown that enhance the overall City and improve
the downtown. The Plan is informed by additional community and stakeholder input, as well as
a detailed market study which guided the overall development plan for the area.

As a whole, this plan outlines a vision and path to guide future public and private improvements
that will elevate the economic competitiveness of the area, and enhance the overall quality of life
for Farmington residents.

1.2 PLANNING APPROACH

The planning process to prepare the Area Plan was based on a balanced approach that included
City input, market analyses, and an evaluation of the current economic conditions. An ad

hoc committee was formed by the City Manager to drive the project process in a focused and
informed way. The process also integrated a market and economic analysis to ensure the vision
and plan was balanced with economically viable solutions. Overall, a truly comprehensive

and integrated approach was followed to create a plan for the downtown, one that would fully
integrate land use, transportation, parks and public spaces, economic development, and other
physical elements.

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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1.3 PLAN GOALS AND OBJECTIVES

In evaluating the challenges and opportunities in the
downtown, and discussing the needs of the City, the planning
team developed a plan to meet the current challenges, and assist
the City in carefully evaluating future development, open space,
and connectivity opportunities in the Downtown area.

The Plan focuses on the impact of public and private sector

investment and land-use policy, and coordinates future

development with other public improvements and land-use

activities. Specific Plan goals include the following:

1. A refined development plan that will respond to market
conditions.

2. A vision and plan for future public improvements (with a
focus on the Rouge River and Shiawassee Park) that will
elevate the economic competitiveness of the area.

3. Analysis and consideration of the market conditions in the
area to inform the development of a plan that responds to
market place conditions.

4. Redevelopment concepts to define the development
capacity for targeted parcels/areas.

5. A menu of development standards and incentives that will
assist in the redevelopment of the area.

6. A marketing package with high quality graphics, market
data, and specific incentives to assist in marketing the study
area to the private sector.

7. Create a guide to inform and strengthen partnerships with
Farmington Schools.

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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1.4 PLAN STRUCTURE

This Plan is organized into three main sections: introduction,
development analysis, and development concepts. This
introduction section addresses the elements that led to the
creation of the Plan. Below is a description of the remaining
two sections.

DEVELOPMENT ANALYSIS
This section outlines the key finding from four areas that
informed the development of the plan:

o Existing conditions in the area

o Key recommendations of the Farmington Vision Plan
 Key findings from the market study

o Current national development trends

Each of these elements balances the local intuitive knowledge

of the community with focused technical understanding of the
sites and the market conditions and opportunities.

existing
conditions

farmington

development plan

vision plan

market
assessment

implementation

DEVELOPMENT CONCEPTS

This section clearly illustrates how future growth and
development in the study area should take place. Within this
section are specific recommendation for the study area as a
whole, as well as subareas that are more targeted parcels and
nodes. Recommendations are specific to the programing of
these areas, development capacity, as well as character and
public amenities. The plan is intended to be a blueprint for
future development, yet flexible as changes in the market
occur. It is the intention of the plan to guide and inform future
development in a general sense.

It is recognized that future development will likely vary from
the Plan as public will and perceptions change, and financial
considerations and market conditions may vary.

blueprint for
strategies change

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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1.5 HOW TO USE THE PLAN

The Plan is intended to be used on a daily basis as public and
private decisions are made concerning new development,
redevelopment, capital improvements, economic incentives,
and other matters affecting Downtown. The following is a
summary of how decisions and processes should align with the
Plan.

1. Annual Work Programs and Budgets

Individual City departments and administrators should be
cognizant of the contents of the Plan when preparing annual
work programs and budgets.

2. Development Approvals

Administrative and legislative approvals of development
proposals, including rezoning and subdivision plats, should

be a central means of implementing the Plan. Decisions by
elected and appointed officials should reference relevant Plan
recommendations and policies. City plans and codes should
also reflect and support the vision and recommendations in the
Plan.

3. Capital Improvement Program

The City’s Capital Improvement Program (CIP) should be
prepared consistent with the Plan’s land use policies and
infrastructure recommendations. New improvements that are
not reflected in the Plan, which could dramatically impact the
Plan’s land use recommendations, should necessitate a minor
update to the Plan.

DRAFT 5-26-2015

4. Economic Development Incentives
Economic development incentives should be reviewed to ensure
consistency with the recommendations of the Plan.

5. Private Development Decisions

Property owners and developers should consider the goals and
strategies of the Plan in their land planning and investment
decisions. Public decision-makers will be using the Plan as a
guide in their development deliberations such as zoning matters
and infrastructure requests. This Plan should be used as a tool
by the City to clearly communicate to property owners and
developers the overall vision for what is desired within the
downtown area.

6. Be Flexible

The Plan is intended to serve as a guide to help the City,
development community, and local residents plan for the
redevelopment of Downtown. The Plan is intended to be
flexible and fluid, and should be updated and amended as
appropriate. As projects, policies, and programs develop

over time they may not look exactly like the images in the
document, but they should address the intent of the plan. The
sketches and descriptions herein provide a broad sense of how
particular projects may function within these sites and provide
a sense of what is acceptable to the City and its residents from a
development standpoint.

5.D.a
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1.6 PROJECT STUDY AREA

The entire study area encompasses approximately 73 +/- acres in the downtown, and is generally
defined as the area east of Warner Street, north of Grand River and west of Power Road (see
Figure 1.1). Additionally the study area is broken down into smaller subareas that are addressed
both individually and collectively throughout the Plan (see Figure 1.2). The include a collection
of parcels both public and privately owned, most notably the Maxfield Training Center, the
Farmington Schools Administration Building and bus garage, as well as Shiawassee Park. While
the study area is a defined area, there are many parcels and buildings/businesses that are existing
and likely to remain. These areas both had economic, social, or historical value, and complement
the overall Plan. The intent was to create a plan that left these areas intact while considering how
they would advance the future plans for the area.

Fzgure 1.1- Pm]ect Study Arm

CITY OF FARMINGTON

DOWNTOWN AREA PLAN
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Figure 1.2 - Project Subareas
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02 DEVELOPMENT ANALYSIS
INTRODUCTION

To support and guide the recommendations and concepts in this Plan a number of elements were
considered. Specifically this included the key findings from the Farmington Vision Plan, a market
assessment, and market trends.

The market assessment evaluated the residential market potential in the Downtown area. The
market study was based on the analyses of the area including the existing and anticipated rental
housing market and the past and future trends in the residential market, demographics, the
economy, housing demand, and the downtown location in the market area. The study evaluates
past, current, and future trends in the area; the impact of those trends on rental housing
alternatives; current rental housing alternatives; need and market support for additional rental
housing; and any proposed additions to the area rental base.

i ——

Ll

SECTION ELEMENTS
This section includes an analysis of the market conditions within the Farmington area. The
following elements were analyzed as part of this market assessment.
« Demographics
» Current Rental Market
»  Market Conditions
« Housing Continuum
» Current Trends
»  Millennials + Boomers
»  Place First
» Lending Environment
»  Buying vs. Renting
»  Household Structure
»  Healthy + Sustainable
»  Walkability + Connectivity

=
l
1
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2.1 VISION PLAN - WHAT DID IT SAY<e

Through the process more than 300 community members

The Farmington Vision Plan was the result of an intensive six month citizen-based initiative to participated in the process through five different public

answer the underlying question “What is needed for Farmington to be the best that it can be in meetings generating more than 250 ideas that informed

the future?” By working together as a community to answer this question, a holistic, collaborative  the development of the vision. The end result was six vision
vision and action plan was created. initiatives. These initiatives are outlined below.

The vision process brought together a diverse group of citizens to chart a course toward a + Staying Connected - A community with a complete
common future that reflects the community’s shared values. It identified initiatives for quality transportation system where people can easily travel by foot,
of life in the City—from arts and culture to economic health, to community activities. It also bicycle, transit, and car.

presented specific actions to realize a desired future.

and active greenspaces that enhance the overall quality of life
in the community and complement economic growth.

o Community Oriented - A community that embraces and
promotes community and cultural events that bring people

together.

local economy.

opportunities.

baby boomers.

CITY OF FARMINGTON

DOWNTOWN AREA PLAN

o Getting Active - A community that is served by both passive

o Economically Competitive - A community that promotes
growth and development which builds and strengthens the

o Fiscally Balanced - A community that strives to balance
revenue sources through new growth and funding

o Accessible and Diverse - A community with a range of
housing types that attracts the creative class, millennials, and

5.D.a
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Maximum
Growth 10

These initiatives were then prioritized by community

participants. Staying economically competitive was given the
highest level of priority by the community, followed by being
accessible and diverse (providing a range of housing choices). 8

An additional question was asked as part of the vision planning

process to determine where and how to grow in the community

to stay economically competitive and promote new housing 7

choices. The Question was, “Should the City maintain the status

quo, embrace moderate growth (some growth inward and AVERAGE

up in height) or allow for maximum growth (grow outward, 6 - 7 SCORE

inward, and up in height). On a scale of 1-10 (one being status 6

quo and ten being maximum growth) what do you think the

future of Farmington should look like?” Participants indicated

a preference for moderate to maximum growth with an average

“growth score” of 6.7. Moderate g
Growth

To determine where to grow various sites/areas around the
community were identified as growth opportunities, the

downtown area, and specifically the Maxfield Training Center 4
and surrounding properties were identified has a high priority

for new development.

This plan is the implementation of these key initiatives and 3
priorities as identified and outlined in the Farmington Vision
Plan.
2
Status
Quo 1

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area

CITY OF FARMINGTON 71

DOWNTOWN ARE/ gcyesies, Pg. 71




02 DEVELOPMENT ANALYSIS

]

DRAFT 5-26-2015

2.2 MARKET ANALYSIS

METHODOLOGY

The methodology used in this study is centered on three
analytical techniques: the Effective Market Area (EMA)
principle, a 100% data base, and the application of data
generated from supplemental proprietary research.

THE EFFECTIVE MARKET AREA (EMA) PRINCIPLE

An EMA is the smallest specific geographic area that will
generate the most support for that development. This
methodology has significant advantages in that it considers
existing natural and man made boundaries and socioeconomic
conditions.

SURVEY DATA BASE

This survey employs a 100% data base. In the course of a study,
field analysts surveyed not only the developments within a
given range of price, amenities, or facilities, but all conventional
developments within the EMA.

PROPRIETARY RESEARCH

Central to the results of this market study are the regional and
national trends recognized from more than 1,500 communities.
Rents, units and project amenities, occupancy levels, rate of
absorption, and rent/value relationships of other studies are
used in the research conducted in this study.

CITY OF FARMINGTON
DOWNTOWN AREA PLAN

EFFECTIVE MARKET AREA

The Effective Market Area for this study included Farmington
and parts of Farmington Hills, Livonia, Novi, and the eastern
portions of Redford Township and Southfield. Specifically, the
Site EMA is bounded by West 14 Mile to the north, Inkster
Road and Telegraph Road to the east, Interstate 96 to the south,
and Haggerty Road, Meadowbrook Road, and State Route 5 to

the west.

Based on the characteristics of the Site EMA, a field survey

of existing rental housing development, an analysis of the
appropriateness of the site for the proposed development, and
a demographic analysis of the Site EMA, support levels can be
established for additional multifamily rental development.

FIGURE 2.1: STATE REFERENCE

5.D.a
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FIGURE 2.2: EFFECTIVE MARKET AREA
EFFECTIVE MARKET AREA INDICATORS ! : r

Walled Lake
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02 DEVELOPMENT ANALYSIS

MARKET ASSESSMENT KEY FINDINGS

The Farmington EMA is significantly
under served with upscale apartment
communities as demonstrated by a very
low vacancy rate and relatively high rents.

Further, most apartment communities in
the EMA are aging, many are becoming
functionally obsolete.

Based on current market conditions it
has been determined the Farmington area
could support approximately 400 to 500
units over a 4-6 year period.

A wide mix of product type and rent
ranges in the upper market (‘high end’)
should be considered.

There is strong market potential to
support 100 - 200 units in a true urban
mixed-use environment.

1

CITY OF FARMINGTON
DOWNTOWN AREA PLAN
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A thorough analysis of the existing and potential residential market conditions and opportunities
was conducted as part of this study. This included the following analyses:

o Analysis of the overall EMA rental housing market

e Historical housing trends

o Current market conditions based on 100% field survey of modern apartments

« Appropriateness of the site for the subject development

o Current and expected economic and household growth conditions

o Area apartment demand factors, including income-appropriate households

o Support from existing multifamily renters (step-up/down support)

o A trend line analysis, based on a “rent by comparability index” evaluation of all conventional
developments within the Site EMA, is used to evaluate rents for the proposed development

o Floor plan analysis and comparison with comparable product

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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MARKET CONDITIONS
Vacancies are relatively low in the market area, indicating the
rental housing supply is limited and demand is high.

A total of 13,141 conventional apartment units in 74 projects
were surveyed in the EMA (not including 64 units under
construction). A total of 12,075 of these units are in 68 market-
rate developments. (The remaining 1,066 units are located in 6
subsidized developments.) Table 2.1 shows the analysis of the
residential units surveyed in this market.

Among market-rate developments, 42.6% are 100.0% occupied,
accounting for 27.9% of the total units. Only 22.1% of all
developments had occupancies below 95.0%. Vacancies are
relatively low in the market area, and the market appears
limited by supply rather than demand (see Table 2.1). The
apartment base within the EMA contains a well-balanced
distribution of one- and two bedroom units, with 44.1% and
54.0%, respectively.

While there is generally an aging residential stock in the market
area, rents have continued to increase annually.

Rents in the EMA have increased at an average of 1.8% per year
over the past several years. It is estimated that 95.6% of the
market-rate units surveyed were constructed and opened before
1990. These older developments contain a combined total of
11,883 units with 428 vacancies, a 3.6% vacancy rate (see Table
2.2).

DRAFT 5-26-2015

TABLE 2.1:

5.D.a

DISTRIBUTION OF CONVENTIONAL MARKET-RATE

APARTMENTS AND VACANCY RATE

‘ Vacancy Rate

Number
of Units

14

1,332

1,631

42

Unit Type ‘ Number ‘ Percent
Studio 56 0.5%
One-Bedroom 5,328 44.1%
Two-Bedroom 6,524 54.0%
Three-Bedroom 167 1.4%
Four-Bedroom 0 0.0%
TOTAL 12,075 100.0%
TABLE 2.2:
MEDIAN AND UPPER-QUARTILE RENTS AND
VACANCIES
Unit Type Overall
Vacancy Rent
Rate Range
Studio $470-
$450 1.8% $485
One-Bedroom $821-
$725 1.8% $1.051
Two-Bedroom $1,065-
$915 1.2% $1.400
Three-Bedroom $1,655-
$1,065 1.8% $1,701

Four-Bedroom - -

1.8%
1.8%
1.2%
1.8%

1.5%

Upper -Quartile

Vacancy
Rate

0.0%
1.2%
0.9%

4.8%
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02 DEVELOPMENT ANALYSIS
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HOUSING CONTINUUM

A continuum of housing options is critical in supporting both
lower end and higher end residential units. A broad range of
rental prices and units should be available to allow residents
to ‘Step-up and -down” through the rental market.

Step-up/down support is a critical factor in projecting
absorption because it directly measures the depth of potential
support from the households most likely to move to the subject
site. Step-up/down support is best expressed as a ratio of
proposed units to potential support. A lower ratio indicates a
deeper level of market support, while a higher ratio indicates a
lower level of potential support from conventional renters.

Step-down support represents existing renters within the

Site EMA who should perceive the proposed development as
offering a greater value at a rent lower than or equivalent to
their current rent. Typically, this value results from renters who
would perceive the subject site as a higher-quality project at an
equal or lower rent, or as a project of quality similar to their
current unit but at a lower rent.

The step-down base includes all units with higher rents than the
subject site, but lower or equivalent comparability index ratings
within the Site EMA. At the proposed rent levels, the step-up/
down support base totals 2,528 units. The proposed 150-unit
development represents only 5.9% of the total step-up/step-
down support base, an excellent ratio. A break down of step-up
and-down support is shown in Table 2.4.

Table 2.5 displays where the projected support will come from
for the proposed development and compares it to the typical
make up of geographic support.

2 CITY OF FARMINGTON
DOWNTOWN AREA PLAN
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TABLE 2.4: DISTRIBUTION OF STEP-UP/STEP-DOWN SUPPORT

Unit Type Step-Up Step-Down Total
Support Support
One-Bedroom 950 434 1,384
Two-Bedroom 1,051 - 1,051
Three-Bedroom 93 - 93
TOTAL 2,094 434 2,528
Units Proposed 150

Ratio of proposed units
to potential step-up/step- 5.9%
down support base

TABLE 2.5: GEOGRAPHIC SUPPORT

‘ Typical Support ‘AnticipatedSupport

Internal Mobility

Apartment 50% 55%
Other 20% 15%
External Mobility 30% 30%
TOTAL 100% 100%
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MARKET POTENTIAL

There is an immediate demand for approximately 150
units within Downtown Farmington in the next 12 months
with the potential of upwards of over 400 units in a 5 year
period.

The Farmington Effective Market Area is significantly
underserved by upscale apartment units as demonstrated by
very low vacancy rate and relatively high rents. According

to the market assessment, Downtown Farmington has the
ability to absorb an average of 11 to 12 units per month with
the possibility of absorbing up to 14 to 16 units per month.
With this market, 150 units can be supported in the first year.
The market is also currently made up highly of older, often
functionally obsolete apartment communities that lack the
features current residents expect. With this in mind, it is clear

TABLE 2.6: PROPOSED RESIDENTIAL DEVELOPMENT

Unit Type

Number

DRAFT 5-26-2015

that Downtown Farmington could support an additional 400 to
500 units over the next 4- to 6-year period. In order to achieve
these additional units, a wide range of product type, amenities,
and rent ranges need to be supplied. This should also feature at
least some of the product in a true mixed-use environment.

Square Feet

Rents at Opening* Rent Per Square Feet

One-Bedroom /1.0 Bath Garden 36
Two-Bedroom [ 2.0 Bath Garden 82
Three-Bedroom / 2.0 Bath Garden 18
Three-Bedroom / 2.5 Bath Townhouse 8
Attached Garage

TOTAL 150
*2015

725 $975 $1.35
1,050 $1,275 $1.21
1,200 $1,500 $1.25
1,250 $1,595 $1.28

5.D.a
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2.3 CURRENT DEVELOPMENT TRENDS

MILLENNIALS + BOOMERS

Millennials (1981-1999) and Baby Boomers (1946-1964) make
up the largest share of the nation’s population (53% total). As

a result, the trends for each of these generation groups have a
large impact on the market. Baby Boomers value housing that
is close to entertainment, retail, and medical services while
Millennials looks for locations that are diverse, walkable, and
offer plentiful entertainment and employment opportunities.
Baby Boomers prefer to live in Small Towns/Rural locations or
Suburbs while Millennials prefer suburban city living.

PLACE FIRST
Current trends indicate a swing in how individuals choose
where to live. A growing number of Millennials choose where

TABLE 2.7: NATIONAL POPULATION BY AGE GROUP

Generation 2010 Age 2010 2010 Percent
Population of Nation
Eisenhowers | Before 1946 64+ 41 million 13%
-
Baby 1946-1964 45-64 80 million 26%
Boomers
GenX 1965-1980 29-45 62 million 20%
Ge,nY . 1981-1999 1981-1989 85 million 27%
(Millennials)
2000 and .
? - 9
GenZ(?) After 0-10 42 million 14%
Source: ?

5.D.a

they want to live first and then resolve the logistics of finding
employment and housing in their desired location. Millennials
seek destinations that offer a superior quality of life and ample
amenities. They have a preference for in-town areas and

inner suburbs that feature diversity and walkability in close
proximity to jobs and entertainment. This is drastically different
than past generations that first sought jobs and then moved

to the location of their job. The result of this change is more
competition for jobs and housing in popular urban areas that
offer the desired amenities. A subsequent decrease in the desire
to live in outlying suburbs, small towns, and rural areas follows
as these locations lack the sought-after amenities and have less
abundant opportunities for employment.

TABLE 2.8: LIVING AREA BY AGE GROUP

60+ 50-59 40-49 30-39 18-29

Il City Il Suburban [l Small Town/Rural

Source: 2011 National Community Preference Survey,
National Association of Realtors, March 2011
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2 CITY OF FARMINGTON

DOWNTOWN AREA PLAN Packet Pg. 78




LENDING ENVIRONMENT

Lending regulations have become markedly stricter allowing
only the most qualified applicants access to financial resources,
thus making it difficult to procure the financial resources
needed to purchase and maintain a property.

BUYING VS. RENTING

While owning a home may be desired by some, current trends
indicate that many individuals are more inclined to rent
instead. Buying can offer a greater return on investment over
time, but also carries a significant amount of financial risk as
well as maintenance over time. Renting often does not carry the
financial risk or maintenance of owning property. Longevity is
also an important factor in determining whether to buy or rent.
While owning typically involves a long-term commitment from
the buyer, renting can offer short or long term living solutions
and allows tenants the flexibility to move when desired or
needed.

HOUSEHOLD STRUCTURE

As household population and structure evolve over time,
subsequent changes in housing needs become apparent. The
average family size in 2010 was 2.39 individuals per household.
This number has decreased over time due to the large
percentage of the population made up of Baby Boomers and
Millennials that have smaller households than past generations.
Many Baby Boomers are within the age range that they no
longer have dependents living with them and many Millennials
have not yet established families. This decrease in family

size decreases the desire for large single-family homes that

can accommodate a larger family and drives up the need for
smaller, more versatile housing. Large single-family homes in

DRAFT 5-26-2015

suburbs where an abundance of land is available are no longer
the norm and there is a need for a variety of housing sizes and
types to accommodate forward trends in household structure.

HEALTHY AND SUSTAINABLE

Healthy and sustainable initiatives can enhance the overall
quality of life in a community and will attract talented
individuals and high-quality investment. Such initiatives

may include investment in park space, trails, and community
amenities that promote a healthy lifestyle. Passive and active
greenspaces can spur economic development not only by
enhancing the quality of life for residents, but also by attracting
regional visitors to signature outdoor parks and amenities.

WALKABILITY + CONNECTIVITY

An emphasis on a complete transportation system allows
people to easily travel by foot, bicycle, transit, or car. Factors
that influence walkability include pedestrian facilities such as
sidewalks, cross walks, and wayfinding and signage. Bicycle
connectivity is influenced by bike lanes and/or on-street
sharrows, multi-use paths, and bicycle storage facilities. Public
transit allows individuals to connect to both local and regional
destinations. Communities that are easily navigable on foot
are desired as more Millennials want to live in close proximity
to employment and entertainment options and the ease and
convenience of walkable and well-connected communities is
preferred.

5.D.a
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03 DEVELOPMENT PLAN
INTRODUCTION

The development plan paints the picture for the redevelopment potential and vision of specific
areas in Downtown Farmington. The concepts displayed on the following pages are based on
ideas that stemmed from the Vision Plan and informed by the market assessment. The main goals
of the development plan is to create a better connected and economically viable Downtown while
adding residents and continuing to beautify the area.

At the core of the development plan are principles that promote the existing assets of Downtown
while improving connectivity, character, and community. These principles call for the addition
of residential property into the downtown and an increase in opportunity for social interaction,
recreation, and new commercial activity.

Through these and other principles the Plan blends public and private uses, recreational activity,
integrated indoor and outdoor spaces, and a state-of-the-art park that advances the public realm
and expresses innovation and embodies the spirit of Farmington.

The Plan is defined by these six development principles. These principles express the desired
outcome of future development in simple terms. The principles informed the development of the
concept concepts and guidelines.

Design concepts are also shown for each section of the development area. These concepts are
supported by high-quality graphics and development data that breaks down the programming of
the area.

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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03 DEVELOPMENT PLAN DRAFT 5-26-2015

3.1 PRINCIPLES

The design principles developed for this Plan build on the vision of the Farmington Vision Plan, and integrate the goals and principles of good urban design to
create a successful downtown. The market analysis, current trends and existing conditions also inform the direction of the Plan and the principles to create a
document that is practical and realistic. These principles were used to guide the development of the design concepts for each of the subareas.

1. COMPLEMENT THE HISTORIC DOWNTOWN

All future development and redevelopment should complement the historic and pedestrian
orientation of downtown Farmington. Buildings along Grand River Avenue should be set close
to the street, with commercial uses located on the ground floor. The streetscape should provide
comfort and safety to pedestrians while providing an atmosphere conducive to an economically
and socially vibrant district.

2. LEVERAGE THE ROUGE RIVER TO CREATE A DISTINCT AND DYNAMIC PUBLIC PARK

The Rouge River provides a considerable opportunity to create parkland that can become the
recreation hub for Farmington. This area should offer an array of activities for all age groups that
take advantage of the proximity to the Rouge River, while being convenient and accessible from
the downtown.

3. INTEGRATE RESIDENTIAL INTO THE EXISTING DOWNTOWN

As outlined within the Farmington Vision Plan, a variety of residential uses and densities
have been suggested within the downtown area. To create a vibrant and successful downtown,
residential was, and continues to be, an essential element in creating a sustainable, safe, and
prosperous district.

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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4. CREATE A CONTINUOUS SYSTEM OF PEDESTRIAN ORIENTED ENVIRONMENTS

Creating both physical and social connections is important when planning a site within an
existing neighborhood and district. This principle is about enhancing existing connections, and
creating new ones that connect individual projects and areas with existing strengths to create

a continuous district environment. This requires careful attention to how the site relates to the
street and public spaces, as well as the coordinated design of future public spaces.

5. PROMOTE A QUALITY ARCHITECTURAL CHARACTER WITH BUILDINGS AND FEATURES
SCALED TO THE PEDESTRIAN

One common characteristic of the downtown is the acknowledgement of the public realm along
the street. The orientation of the buildings should be one of the core design principles for this
area. Pocket parks, plazas, stoops, and views from the building to the street should be considered
as part of the architectural character of the district.

6. CREATE FURTHER OPPORTUNITIES FOR ECONOMIC DEVELOPMENT

Downtown Farmington should create an atmosphere where businesses are able to grow and
thrive, bringing jobs and economic benefit to the City. Creating a social, commercial, and
recreational destination for residents, reinforced with an additional base of residential support
within a close walking distance will further establish the downtown as a successful center of
commerce.

CITY OF FARMINGTON M)~/

DOWNTOWN AREA
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03 DEVELOPMENT PLAN

DEVELOPMENT AREA A+B
DEVELOPMENT CONCEPT

A dynamic mixed-use development that enhances the
economic competitiveness of the downtown, creates new
opportunities for entertainment and gathering, expands
housing choices, and bridges the gap between Grand River
Avenue and Shiawassee Park.

PROGRAM

2 CITY OF FARMINGTON

New parking areas (public and private)

Mixed-use with a focus on residential

Enhanced connections to Shiawassee Park

Complement Riley Park

Consider phased development scenario

Embrace and enhance Grand River Avenue Streetscape
Create new public spaces that promote social interaction
Create something unique in the market place

DOWNTOWN AREA PLAN

DRAFT 5-26-2015

FIGURE 3.1 SUBAREAS A+B - EXISTING CONDITION

5.D.a
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FIGURE 3.2: MIXED USE AND RESIDENTIAL CHARACTER IMAGES
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03 DEVELOPMENT PLAN DRAFT 5-26-2015

DEVELOPMENT AREA A+B - OPTION 1 FIGURE 3.3: A+B OPTION 1

Option 1 includes a parking garage adjacent to the primary L% .
building, but allows it to be hidden from the view of Grand [7.-_ |
River Avenue and adjoining residential neighborhood through a . L
row of townhomes. A pedestrian alley connects the building to
Grand River Avenue and the proposed park within Subarea C.

DEVELOPMENT CONCEPT

SITE DATA - OPTION 1

Retail Area: 12,000 sq.ft.
M.E. Residential: 122 d.u.

Parking Required Parking Provided

Retail: ~ 4/1000 sf. 48 sp.  Structured: 203 sp.

Residential: 1.5/du. 183 sp.  Surface: 76 sp.
On-street: 11 sp.
Town House 18 sp.

Total Required: 231 sp.  Total Provided: 308 sp.

LEGEND

1. 1st Floor Retail, 2nd Floor Residential

2. 2-Story Residential

3. 3-Story Residential

4. 3-Level Parking Garage

5. Apartment Building Courtyard

6. Pedestrian Corridor

7. Public Park Improvements

8. Surface Parking

9. 2-Story Townhomes

3 CITY OF FARMINGTON
DOWNTOWN AREA PLAN
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DEVELOPMENT AREA A+B - OPTION 2 FIGURE 34 ABOPTON2
! TI R S

DEVELOPMENT CONCEPT

F
Option 2 integrates a single parking deck within the primary 4" - |
building, hidden from the view of Grand River Avenue. The
concept adds additional townhomes to the west of the site,
while maintaining pedestrian connectivity to the proposed park
within Subarea C. First floor commercial fronts Grand River
Avenue to maintain the urban fabric and pedestrian atmosphere

of Downtown Farmington.

SITE DATA - OPTION 2

Retail Area: 14,100 sq.ft.

M.F. Residential: 149 d.u.

Parking Required Parking Provided

Retail: 4/1000sf 57 sp.  Structured: 197 sp.

Residential: 1.5/du. 224 sp.  Surface: 138 sp.
On-street: 11 sp.

Total Required: 281 sp.  Total Provided: 346 sp.

LEGEND

1. 1st Floor Retail, 2nd Floor Residential

2. 2-Story Residential

3. 3-Story Residential

4. 2-level Parking Deck

5. 2-Story Townhomes

6. Pedestrian Corridor

7. Public Park Improvements

8. Surface Parking

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area

CITY OF FARMINGTON ) 1
DOWNTOWN ARE/ pcPeses, Pg. 87




5.D.a

03 DEVELOPMENT PLAN DRAFT 5-26-2015

DEVELOPMENT AREA A+B - OPTION 3 FIGURE 3.5: A+B OPTION 3

DEVELOPMENT CONCEPT | e

Option 3 retains the courtyard within the building center, while
removing all structured parking on-site. All parking is provided
as surface lots. This configuration results in the least amount

of retail space and lowest residential unit count of any of the
options.

SITE DATA - OPTION 3

Retail Area: 12,000 sq.ft.

M.E Residential: 113 d.u

Parking Required Parking Provided

Retail: ~ 4/1000 sf. 48 sp.  Structured: n/a

Residential: 1.5/du. 170 sp.  Surface: 302 sp.
On-street: 11 sp.

Total Required: 218 sp.  Total Provided: 313 sp.

LEGEND

1. 1st Floor Retail, 2nd Floor Residential

2. 2-Story Residential

3. 3-Story Residential

4. Apartment Building Courtyard

5. Pedestrian Corridor

6. Parking

3
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DEVELOPMENT AREA A+B - OPTION 4

DEVELOPMENT CONCEPT

Option 4 moves the parking garage to the east side of the site
and adds residential units to the west portion of the site. The
center residential courtyard is retained, and pedestrian access
to and from the street and the park is maintained with the

pedestrian walkway.

SITE DATA - OPTION 4

Retail Area: 17,300 sq.ft.

M.E Residential: 121 d.u

Parking Required Parking Provided

Retail: 4/1000 sf. 69 sp.  Structured: 203

Residential: 1.5/du. 181 sp.  Surface: 130
On-street: 11

Total Required: 250 sp.  Total Provided: 344

LEGEND

1. 1st Floor Retail, 2nd Floor Residential

2. 2-Story Residential

3. 3-Story Residential

4. 2-Story Townhomes

5. 3-Level Parking Garage w/ 1st Floor Retail

6. Apartment Building Courtyard

7. Pedestrian Corridor

8. Parking

DRAFT 5-26-2015

FIGURE 3.6: A+B OPTION 4
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03 DEVELOPMENT PLAN DRAFT 5-26-2015

DEVELOPMENT AREA A+B - OPTION 5 FIGURE 3.7: A+B OPTION 5
DEVELOPMENT CONCEPT | :

Option 5 leaves the properties along Grand River Avenue in
place and shows how a redevelopment of the site to the north
can occur. A structured parking core is wrapped by four-
stories of flats. Townhomes are located to the west of the site, : &
and provide parking under the structure. The buildings form .
a pedestrian corridor that leads to the entrance of the park
amphitheater.

SITE DATA - OPTION 5

M.E. Residential: 112 d.u. -
Townhomes: 17 d.u. fics:
Total: 129 d.u. s} =
. A@
Parking Required Parking Provided
Residential: 1.5/du. 168 sp.  Structured: 203 sp.
Townhomes: 2/du. 34 sp.  On-street: 25 sp.
Surface 34 sp.
Total Required: 202 sp.  Total Provided: 262 sp. L0,
LEGEND 3 P
1. 4-S . . : C;‘Q’ZQ’A). : F I
. 4-Story Residential ey / 4
2. 3-Level Parking Core X y
3. 2-Story Townhomes ' g do']
4. Lower-Level Parking ! |
5. Pedestrian Corridor / | |I
6. On-Street Parking \ : @
7. Surface Parking I '
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DEVELOPMENT AREA A+B - OPTION 6
DEVELOPMENT CONCEPT

Option 6 leaves the properties along Grand River Avenue in
place and shows how a multifamily building to the north could
be developed. Three levels of structured parking are placed to
the west, serving both the park and the residential.

SITE DATA - OPTION 6

M.E Residential: 112 d.u.

Townhomes: 6 du

Total: 118 d.u.

Parking Required Parking Provided

Residential: 1.5/du. 168 sp.  Structured: 312 sp.

Townhomes: 2/du. 12 sp.  On-street: 70 sp.
Townhouse 12 sp.

Total Required: 180 sp.  Total Provided: 394 sp.

LEGEND

1. 4-Story Residential

2. 3-Level Parking Garage

3. Apartment Building Courtyard

4. Pedestrian Corridor

5. Public Park Improvements

6. Surface Parking

7. 2-Story Townhomes

DRAFT 5-26-2015

FIGURE 3.8: A+B OPTION 6
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03 DEVELOPMENT PLAN DRAFT 5-26-2015

1.3 SUBAREA C

A dynamic park that enhances community connections,
embraces the natural setting, and creates new opportunities for
social gathering, recreation and entertainment.

PROGRAM

o Formal water feature (splash pad, fountains, water wall, etc.)
+ Natural water feature

« Playground

o Multiple programming elements

o Amphitheater / Water wall and climbing wall / Lawn seating
area

« Entry plaza / drop-off zone
o Picnic shelter

o Frisbee golf

o Multi-use trail

« Enhance connections (neighborhoods, downtown,
Shiawassee Road, etc.)

SITE DATA
Site area: +/- 24.3 Acres

COST ESTIMATE
Preliminary cost estimate for the project concept is estimated
between 4.3 and 5.3 million dollars.

The development concept for Shiawassee Park was built around the history of
the area, existing natural features, and the desired programming as identified by
the City and community through the planning process.
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FIGURE 3.9: SUBAREA C - EXISTING CONDITION
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03 URBAN DESIGN FRAMEWORK pERQFT 5-26-2015

LEGEND

Parking

Bridge Plaza

Pond

Water Play Area

Sand Pit Area

Earth Mounds

Existing Playground

Climbing Walls & Slides

Pony Baseball Field - 80°

Baseline

10. Little League Baseball
Field - 60’ Baseline

11. Picnic Shelter Zone

12. Open Space & 9 Hole
Frisbee Golf Course

13. Drop-Off & Plaza

14. Upper Plaza with Stairs

and Ramp Connection to

Baseball Diamond Plaza

15. Baseball Diamond Plaza
for Spectators

O XN W=

16. Open Space

17. Drop-Oft

18. Pedestrian Pathways
19. New Pedestrian Bridge

20. Amphitheater with Stage
& ADA Access to Park
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FIGURE 3.10: AREA C CONCEPT DESIGN
| f
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1.3 SUBAREA C

A variety of programming and activities has been incorporated into the design of the park.
Starting from the west, a switchback ramp climbs down the hillside and transitions into an
amphitheater with seating. A pedestrian bridge crosses the Rouge River, meeting a pond with an
overlook on the other side. To the south of the pond, a number of children’s playground activities
has been designed, including a sand pit, splash pad, climbing wall, slides, and various climbing
hills. The existing playground equipment has been preserved and enhanced with landscaping.
Following east from the playground are two baseball fields accessible from the parking lots above
via a switchback ramp. The orientation of the fields below the parking lots allows for the viewing
of games from a higher vantage point than usually provided. South of the baseball fields (not
shown on this page) are a cluster of picnic shelters and a 9-hole frisbee golf field.

The core of the entire park is surrounded and crossed by a series of walking trails that give access
to all programing elements of the park, while allowing views of the Rouge River.

CITY OF FARMINGTON
DOWNTOWN AREA PLAN

FIGURE 3.11: AMPHITHEATER!
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DRAFT 5-26-2015
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FIGURE 3.12: PARK DETAILS
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03 DEVELOPMENT PLAN

DEVELOPMENT AREA D
DESCRIPTION

A unique medium density residential development that
integrates existing natural features and areas that enhances
the character and connections within the Shiawassee Road
Corridor

PROGRAM

4 CITY OF FARMINGTON

Medium density residential uses
Maintained existing sledding hill
Wooded area

Greenspace connections to natural areas and Shiawassee
Park

Improved intersection to create a gateway
Context sensitive design

DOWNTOWN AREA PLAN

DRAFT 5-26-2015

FIGURE 3.13: SUBAREA D - EXISTING CONDITION
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SITE DATA - OPTION 1

Site Area: +/- 18.8 Acres
M.E Residential: 120 d.u.

Parking Required

Residential: ~ 1.5/du. 180 sp.

Total Required: 180 sp.

Parking Provided

Surface: 240 sp.

Total Provided: 240 sp.

5.D.a

DRAFT 5-26-2015

FIGURE 3.14: AREA D CONCEPT DESIGN
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1. 1-2 Story Residential
Townhomes w/ Garage

8 Units / Building
2. 2-3 Story Residential
12 Units / Building
3. Pool

Community Pavilion /
Fire pit
5. Existing Sledding Hill
6. Existing Wooded Area

Future public parking and
improved recreational
space

8. Proposed intersection
enhancements (pedestrian
crossing and aesthetics)

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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03 DEVELOPMENT PLAN DRAFT 5-26-2015

DEVELOPMENT AREA E
DESCRIPTION

An area that incorporates a mix of uses and functions as a
transitional district between the Downtown and Power Road.
This transitional area should function as an entrance to the
Downtown, and work to connect the Grand River Avenue,
Downtown, and the newly designed Shiawassee Park. Future
development in this area should integrate multiple modes

of transportation with an emphasis on walkability and
connections to and from surrounding residential areas.

Architecture and site planning elements should incorporate
views into the parklands from the buildings and the street.
Setbacks should be minimal with parking to the side and rear of
the building to enhance and reinforce the streetscape.

PROGRAM

« A mix of uses, with an emphasis on office and residential
» Enhanced streetscape and gateway features
o Connections to Shiawassee Park

« Integrated green and public spaces both in the public and
private realm

MULTI-USE BUILDING GLANZ FINANCIAL

« High-quality architectural with a focus on traditional and
natural materials

BP GAS STATION

Attachment: City of Farmington - Downtown Area Plan 5-26-15 (1984 : Review of Draft Downtown Area
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DRAFT 5-26-2015

FIGURE 3.15: SUBAREA E - EXISTING CONDITION
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DRAFT 5-26-2015
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Prepared By:

OHM ADVISORS
101 Mill Street

Suite 200 OHM

Gahanna, Ohio 43230
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6.1

Farmlngton Clty Council Council Meeting Date: Reference
August 24, 2015 Number
Staff Report (ID # 1985)

Submitted by: Lisa McGill,

Description: Economic & Community Development Projects Status Update

Requested Action:

None
Background:
Agenda Review
Review:
Lisa McGill Pending
City Manager Pending

City Council Pending 08/24/2015 7:00 PM

Updated: 8/20/2015 3:29 PM by Lisa McGill Page 1
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